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PRESIDENT’S MESSAGE

CELEBRATING 
SUCCESSES 
AND LEGACIES 
2021 is coming to an end and it has been another wild ride! Just when 

we optimists thought it might be a simpler year than 2020, we 
realized that was not necessarily the case. Despite having an 

overall successful year as an industry, challenges (that we don’t really need to 
rehash here) were relentless—much like a ball machine malfunction in a batting 
cage or on a tennis court that essentially turns you into target practice! It’s a 
chaotic image but that’s the best way to articulate the experiences of the last year 
with a visual because if you are the “target” you have the choice to step in and 
swing or run and hide. 

That visual to me encompasses successful people, whether in sports, business or 
just general daily life, it really hits home the old saying when the “going gets tough, 
the tough get going.” One of my favourite movies and source of inspirational quotes 
comes from the movie Jerry Maguire. If you recall, there was a barely legible sign in 
the Cardinals’ changeroom that stated “success is simply getting up one more time 
than you fall.” That quote has remained with me for decades and I didn’t realize the 
impact it would have and how it would shape my mindset.  

In the vein of shaping mindsets and careers, we are all surrounded by people who do 
the same for us and in this issue of the magazine, we have the opportunity to feature 
those who are expanding their horizons, while others are being recognized for an 
incredible legacy that they may not have realized they were creating along the way. 

In this issue, we have the opportunity to share in the successes of many of our 
members. Whether it be through harnessing new opportunities, having the ability to 
give back in a meaningful way to the community, receiving rewards for innovation, 
carrying on family legacies and celebrating major milestones and contributions, 
this issue is filled with stories of gratitude and inspiration that we are delighted  
to highlight. 

We are so thrilled to be able to feature this year’s Industry Achievement Award 
recipient Trent Balog and we are even more excited that we will have this opportunity 
to celebrate his accomplishment in person at the 2022 WRLA Building & Hardware 
Showcase in January! Trent has had an amazing career in this industry and without 
question had a tremendous impact on the people, which you will get to hear in 
January at the awards presentation. While he may be stepping into a new phase in 
his life with his upcoming retirement, there is no question that he paved the way for 
opportunities that the next generation can run with. On behalf the WRLA board and 
staff I extend congratulations to Trent for such an outstanding career.  There is no 
question that his presence will be missed, but his legacy in this industry and within 
the WRLA will continue on. I very much look forward to raising a glass in celebration! 

As we close off another year, it also means that we will have some shifts in our Board 
of Directors who have also had the chance to build a legacy of their own through 
volunteerism by helping to set the vision for the future. While the last couple of years 
were not the best of times to be part of a board, (particularly for an organization that 

derives a majority of its revenue from events), it 
was however a defining time for the WRLA as we 
had to choose if we were going to take the path of 
success or the path of status quo.  We chose the 
path of success, which meant we were required 
to adapt to the changes we faced and ensure that 
in a time of crisis we were providing value to our 
members and their businesses. 

While success can be defined in so many ways, 
becoming the HUB that Joel and I had envisioned 
when we first started working together truly made 
us the leaders that our members needed and this 
would not have happened without board support 
and from our faithful Chairperson Joel Seibert. 
Thank you Joel for your leadership, your unwav-
ering support and many brainstorming sessions, 
which often became the highlight of my days as it 
kept us focused on the future and evolving versus 
being paralyzed by fear and rejecting change. 

Thank you to all of our outgoing board 
members. We appreciate your service and 
look forward to your continued partnership  
in 2022. 

Liz Kovach
PRESIDENT, WRLA
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CHAIR’S MESSAGE

LEAVING A 
WRLA LEGACY

Although we have been unable to see each other 
face-to-face for almost two years, the WRLA as 
an association has never been more seen. Our 
president is frequently called upon as a voice 
for us by various news outlets, our proposals 
have been adopted and implemented by provin-
cial governments, and other national industry 
associations have followed our lead throughout  
this pandemic.

My term as Chair was unorthodox. However, 
I wouldn’t trade my experience for anything. 
From the bottom of my heart I want to thank my 
fellow board members for their dedication to our 
industry over the past two years. Your drive and 
decisiveness made a difference for all our busi-
nesses. Most importantly, I want to thank Liz. 
Believe me when I say our association does not 
understand how good we have it. Liz understands 
how important our businesses are to our commu-
nities and fights for us to be recognized for it at 
every level possible. Thank you Liz, thank you 
WRLA Executive past and present, thank you 
WRLA team and thank you, the members, for 
being the pillars of your communities.

Joel Seibert
CHAIR, WRLA

My family history in the lumber industry began in 1924. This letter written 
by my great grandfather, Walter Reid Seibert, on Mcllrath Lumber Co. 
letterhead, dated December 9, 1929, gave me great purpose during my 

time as Chair of the WRLA Board. Our family persevered in this industry through the 
Great Depression, world wars, housing booms, housing crashes, times of extreme 
economic volatility and crippling interest rates. Drawing on what my ancestors 
battled through and survived, afforded me clear focus on what my role was during 
my time as Chair, and that was to contribute any way I could to preserve the industry 
that has provided for my family for almost 100 years. The 2022 WRLA Building & 
Hardware Showcase in Winnipeg, Manitoba will mark my last show as the Chair of 
the WRLA. After January, my colleague Wendell Gillert will take the helm.

Due to the pandemic, my time as Chair of the board was unlike any other in recent 
history. Over the course of my two-year term, for the first time in anyone’s recollec-
tion (our association is over 130 years old so we can’t remember all the way back) 
our WRLA Showcase, and all other WRLA events were forcefully cancelled. Our 
board was unable to meet face-to-face, our member interaction was severely limited 
and we were forced to adapt our practices and procedures on what seemed like a 
daily basis. Alongside our President, Liz Kovach’s side, we set aside our mission, 
derived from our industry strategic planning sessions, and quickly shifted gears 
to position ourselves as the information hub for our industry. Fielding calls from 
members on a daily basis, all across our association’s provinces, and providing 
reliable, accurate advice on how to responsibly conduct day-to-day operations and 
lobbying government officials to deem our industry an essential service to avoid 
closures, became our primary focus. 
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WRLA NEWS

TRUCK OR CASH? 
WHICH WOULD  
YOU CHOOSE IF  
YOU WON 100K 
AT THE 2022 
WRLA BUILDING 
& HARDWARE 
SHOWCASE?
YOU GOTTA BE IN IT TO WIN IT!

Join us for the 2022 Building & Hardware Showcase and crack the code! 

Win your dream ride or walk away with cold hard cash!

The Western Retail Lumber Association is thrilled to be offering you a chance  
to win your dream truck or $100,000 cash at the Showcase! 

Not yet registered for the 2022 Building & Hardware Showcase? Join us!
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SHOWCASE 
TRAVEL 
DISCOUNTS
Don’t miss out on the hotel, car rental and 
flight discounts available to you!

The WRLA has arranged hotel blocks and 
flight discounts up to 10 per cent off WestJet 
(D10ON71) and Air Canada (HTNUT291) when 
using the booking codes available. 

WE WANT TO HEAR 
FROM YOU!

Have articles you want to see or 
have a milestone to celebrate? 

Contact us at marketing@wrla.org 
and don’t forget to follow us  

on social media!

/wrlainc
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WRLA NEWS

RELAUNCHING 
THE SHOP LOCAL 
CAMPAIGN
We are relaunching the support local campaign to help you promote 
your business! 

Now more than ever Canadians need to do their part to help restore 
the economy and the LBM industry is one of the best sectors for 
the public to spend their hard-earned money. 

The WRLA has put together a social media campaign and poster 
that you can personalize with your own logo. Email the WRLA team 
at marketing@wrla.org for more details. 

DISCOUNTED 
MANITOBA 
MOOSE 
TICKETS 
FOR WRLA 
MEMBERS
Cheer on the Manitoba Moose with other WRLA 
members after the Building & Hardware Showcase on 
January 22, 2022 as they take on the Chicago Wolves at 
the Canada Life Centre. The game starts at 2 p.m. and 
discounted tickets are available for $20. Tickets have 
been reserved for WRLA members in section 104. Email 
the WRLA team at wrla@wrla.org for more information. 
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CONGRATULATIONS 
TO THE 2021 WRLA 
EDUCATION GRANT 
RECIPIENTS!
Amy Deck

Andy (AJ) Jones

Anya Jackson

Bailey Shunter

Blake Olsen

Brandon Daniel Doucet

Brooke Hana Pongar

Caidi Ulsifer

Caleb Dale Guthrie

Chelsie Eyre

Claire Boisvert

Emily Dawn Sondergaard

Emily Wheatley

Emma Dubeski

Ethan Noah Reiter

Ishan Sharma

James Rae

Jeannie Postnikoff

Jenna Kessler

Jill Daku

Jolan Croswell

Joshua Furdal

Joshua Harrick

Joshua Magri

Leah Weinkauf

Liam Murray

Nathan Neufeld

Paris Brown

Pierce Deditch

Robbie Hames

Sarah Faith Denoon

Sasha Noeth

Siena Marsden

Sydney Rondeau

WRLA AGM NOTICE
Join us for annual AGM on January 12 at noon CST. This is a great 
opportunity to understand the WRLA’s financial operations, how 
your association has been representing your business this the 
past year, and future focuses as we embark on a new strategic 
plan. To register visit our events page at wrla.org. We look forward 
to seeing you there!
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MEMBER BENEFITS

CONNECT. ENGAGE. GROW.
Liz Kovach and Carolynne Jansen, WRLA

Our goal at the WRLA is simple—we want to help your business 
opportunities grow. We succeed when you succeed and we 
are invested in your success.

For over 130 years our 1,200-business member strong association 
has been the gateway to connecting industry members to informa-
tion, education, training, government, new product lines and peers 
who can help support professional and business growth along all 
lines of the LBM supply chain. 

As the largest and oldest LBM association in Canada, we have posi-
tioned ourselves as the leader and voice for the building materials 
industry in Western Canada.

Over the course of the past couple of years, and in a time of crisis, 
we were steadfast in our mission and our commitment to members. 
As a result of this commitment we: 

• Successfully advocated for the LBM industry to be deemed 
essential when the majority of the economy was shut down in 
early 2020.

• Successfully advocated for the industry to be seen as a strategic 
partner for economic recovery, which translated into renovation/
eco retrofit tax credits and grants implemented in 2020 and 2021.

• Successfully communicated supply chain challenges and 
bridged the knowledge gap between industry members and the 
general public as well as residential and commercial construction 
association members through various mediums with industry 
partners such as webinars, memos, industry publications and 
TV, print and radio media.

• Invested $50,000 in education grants to ensure that your 
employees or children of your employees can seek higher levels 
of education that either lead to more well-trained staff in your 
store, or help to support employee satisfaction. 

• Delivered education and networking programs either in-person 
or virtually to ensure we can continue to connect our members 
to the benefits we offer through membership. 

We invite you to continue to connect, engage and grow with 
the WRLA. 

CONNECT
It’s not who you know, it’s who knows you. 
Your network is your most valuable asset. To keep your network 
alive and your business top-of-mind, it is important to find ways to 
connect and we offer exclusive networking opportunities.

Your WRLA membership allows you to work with the industry’s 
best. Our events provide excellent venues to meet with peers and 
discuss key issues facing the industry. Build up your business at 
a WRLA event and be seen by industry leaders. Our events are 
an opportunity for our industry members to connect and network. 

Our flagship event, the WRLA Building & Hardware Showcase is 
where industry meets opportunity! The largest gathering of the 
lumber and building materials industry in Canada, the Building & 
Hardware Showcase is an LBM pro’s starting line for a successful 
year—an annual opportunity to come together with professionals 
across all industry spectrums to meet exciting new partners, 
strengthen current relationships and talk strategy with top leaders 
for a better business and a better bottom line. 
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ENGAGE
The WRLA invests in relevant programming and builds partnerships 
that will better support the needs of its members both on a local 
and national level. Some of these priority areas include:

• Creating industry awareness and attracting new talent.

• Developing and implementing educational and professional 
development opportunities.

• Business consulting courses to help members work on their 
business and not just in them. 

• Working as an advocate to many levels of government on behalf 
of members and the industry. 

Interested to take an active role in shaping initiatives? We invite 
you to engage and participate in the following committees that 
catalyze change and support the industry: 

• Government Relations & Advocacy Committee  

• Build Up (NexGEN’s upgrade) 

• Labour Force Education & Professional Development 

• Technology Committee

GROW
Take advantage of all the opportunities the WRLA has to offer. 
The WRLA’s educational programming is developed specifically 
for the LBM industry to stay competitive, increase productivity, 
boost employee morale, improve retention and increase the overall 
efficiency of operations. We are continuously developing content 
focused on upskilling and supporting young and ambitious people 
to create tomorrow’s leaders and to build future careers for life, 
as well as offer practical, industry-relevant training and profes-
sional development programs essential for success for businesses  
like yours. 

We succeed when you succeed, we are invested in your success.
The WRLA has leveraged the strength and savings in numbers. We 
provide solutions for your business and technical challenges and 
have negotiated with the power of our members to provide excep-
tional savings from trusted providers providing you with savings 
for your bottom line.

We Build Partnerships. 
Whether you’re looking to position yourself as an industry leader, 
build your company’s brand or appeal to your target market, 
the WRLA can design a strategic, tailored marketing approach 
to increase your visibility to an engaged audience of manufac-
turers, wholesalers, retailers and the broader lumber and building 
materials industry and help shape the future of the construction, 
hardware and home improvement market.

The WRLA’s full-service suite of multimedia product offerings are 
your gateway to targeted access to your ideal audiences, within 
powerful contextual alignment, and with the ability to fit all marketing 
budgets. Choose from pre-planned, turnkey marketing opportunities 
or we can work to provide a range of flexible formats that match 
your marketing objectives. 

Invest in the WRLA and build prosperity for your business  
and industry.
Together we’re stronger. Maximize your engagement with us 
and get the most out of your membership. Partnering with us 
helps to provide the WRLA’s membership with vital support. We 
are the industry that’s building Canada, powering a stronger 
economy, creating jobs and opportunity as well as building  
better communities. 

Your support of the WRLA annual golf tournaments makes a direct 
impact on the future of Canada’s lumber and building materials 
industry. Proceeds are reinvested in our members by giving back to 
their employees and employees’ children with each WRLA Educa-
tion Grant. Together, we are building a better future.

This is your association. What we do, we do for you.
Explore what more your WRLA membership has to offer. We’re 
here to help you engage, influence and make an impact using 
dynamic programs, services and initiatives designed with business 
success in mind.

How can we help you?
Please reach out and let us know how we can help by contacting 
membership@wrla.org or by calling our office at 1-800-661-0253. 
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MEMBER CORNER

MEMBER CORNER
WE WANT TO HEAR FROM YOU!

Email us at marketing@wrla.org or reach out via social media.

/wrlainc

CANFOR ANNOUNCES SENIOR 
LEADERSHIP CHANGES

Canfor is announcing changes to the senior leadership team. Pat 
Elliott has been appointed to the role of Chief Financial Officer 
for Canfor and Canfor Pulp and will also retain his responsibilities 
as Senior Vice President, Sustainability. Alan Nicholl has been 
appointed to the role of Executive Vice President, Bio-Based Solu-
tions & Pulp Operations. In addition, Arbios Biotech (Arbios), a joint 
venture between Canfor and Licella Holdings Ltd. that is focused 
on converting biomass to low carbon biofuel, has appointed Nicholl 
to the role of President & CEO.

CERVUS ANNOUNCES CLOSING OF 
PLAN OF ARRANGEMENT

Cervus Equipment Corporation is pleased to announce the comple-
tion of its previously announced acquisition by Brandt Tractor Ltd., 
which was implemented through a court-approved plan of arrange-
ment under Section 192 of the Canada Business Corporations 
Act involving Cervus, Brandt and 13255026 Canada Ltd., a wholly 
owned subsidiary of Brandt, and Cervus shareholders. Pursuant 
to the arrangement, the purchaser acquired all of the issued and 
outstanding common shares of Cervus, other than shares held 
by Brandt and any of its affiliates, for $19.50 per share in cash. 

TIMBER MART APPOINTS NEW  
VICE-PRESIDENT OF FOREST 
PRODUCTS TRADING

TIMBER MART has appointed 
Bruno Baldessari as their 
new Vice-President of Forest 
Products Trading. He will be 
responsible for leading and 
managing TIMBER MART’s 
national lumber trading division. 
“Bruno will be accountable for 
growing the lumber trading unit 
of our group with new products 
and services in support of our 
members’ evolving business 
needs and long-term success,” 
said Bernie Owens, TIMBER 
MART’s President & CEO.

Baldessari has over 30 years of progressive experience in the 
building materials industry, which he’s gained by working for a 
variety of organizations including BMR, RONA and Cameron Ashley 
Building Products. In this time, he has built strong relationships 
with dealers and vendors alike while in senior leadership posi-
tions in building-material procurement, marketing, retail operations  
and sales.

JELD-WEN PRESIDENT AND CEO  
GARY S. MICHEL NAMED CHAIRMAN  
OF THE BOARD

The board of directors of JELD-WEN 
Holding, Inc., a leading global 
manufacturer of building products, 
has elected Gary S. Michel, Pres-
ident, Chief Executive Officer and 
current Director of JELD-WEN, to 
chairman of the board. Michel has 
served as a board member since 
2018 and replaces Matthew Ross, 
who is stepping down.
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WRLA 
MEMBERS 

MAKE 
DEAL ON 

DRAGON’S 
DEN 

Amber Gomez, WRLA

It was lights, camera and business action when 
WRLA members Colette and Geoff Heschel 
pitched on Dragon’s Den. The couple, who 

own GH The Leveller, looked to make a deal on 
the popular CBC reality TV show. “We’ve always 
been fans of the show. We thought ahead of time 
that it would be a shot in the dark to apply and 
get on the show, but we also thought that if we 
could that it would be an amazing opportunity 
for us and the product,” Geoff said. 

The pair put together their best pitch for their 
deck levelling invention and filled out the online 
application. A producer got in touch and in May 
they flew to Toronto to meet the Dragons. “As 
people who watch the show all the time, we had 
an idea which dragons may be interested in it,” 
Geoff said, adding they identified Vincenzo Guzzo, 

Arlene Dickinson and Manjit Minhas as potential business partners. In the end they 
marked their targets right, getting a deal from all three of their chosen dragons. 
“You didn’t see it in the editing, but with Arlene, there was jostling back and forth 
and Arlene said ‘you’ve got two offers and I’m going to get out,’” Geoff said.

The couple went in asking for $50,000 for 10 per cent of their company. They got 
three offers in their 50-minute meeting with the Dragons—Guzzo offered $75,000 for 
33 per cent of the company, Dickenson offered $50,000 for 25 per cent and Minhas 
offered $50,000 for 20 per cent. “For us, it wasn’t just about the cash. I didn’t want 
to give up more than 20 per cent,” Geoff said. “We knew whether it’s $50,000 or 
$75,000 that it’s going to take a lot of cash to blow this up. We wanted a partner 
who would work very well with us. A strategic partner to help us with the marketing, 
more than a cash influx.” The pair ended up walking away with a partnership from 
Minhas. After the cameras were turned off, the new partners had the opportunity to 
level out the details of their business agreement. “In the end, we ended up making a 
different arrangement with Manjit, which happens all the time. The deal that you make 
on air, it’s for entertainment purposes. Then once you’re done that and the filming, 
you sit with your dragon and they make it quite clear and that’s the show and this is 
business,” Geoff said. “The arrangement we made with Manjit, we are actually quite 
happy with. We aren’t taking the $50,000 investment, but in turn we aren’t giving 
up 20 per cent of the company. She’s offering us mentorship and advice. She’s 
opened the door to us to any time we run into a roadblock, she will meet with us.” 

In the end, the Heschels got the deal they dreamed of and are hoping to work with 
Minhas when they expand to the U.S. market. For now, they’re basking in the excite-
ment of the show. “It’s priceless. It gives us the ability to say this is a fairly good 
product. There was not only a little bit of interest, and it wasn’t just by one dragon, 
it was a couple dragons,” said Colette. 

Hang out with the stars of Dragon’s Den, 
WRLA members Colette and Geoff Heschel, 
at their GH The Leveller booth #476 at the 
2022 WRLA Building & Hardware Showcase. 

Top Left and Bottom Right: 
GH The Leveller sample on 
Dragon’s Den.

Top Right: Colette and Geoff 
Heschel pitching to the 
Dragon’s Den investors. 

Bottom Left: Wes Hall, one  
of the Dragons.
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ADVOCACY BULLETIN

KEEPING LBM ON 
THE RADAR
Liz Kovach, WRLA 

Supply chain issues have been the story of 2021 and as we reflect on this year 
it’s hard to believe that we continue to be in such challenging times. As we 
look ahead to the future, want to keep our membership updated on some of 

the discussions we have been participating in. 

As a result of recent events and lumber prices creeping back up, the WRLA has 
once again been asked to be a resource to media to help add clarity and offer 
predictions. There are no crystal balls here that’s for sure, but what has become 
adamantly clearer is the disconnect between industry and government policy makers 
on both sides of the border. 

Over the course the pandemic, the WRLA continued to grow its partnerships and 
connected with the National Lumber & Building Material Dealers Association to 
share some dialogue over lumber tariffs and to do some fact checking for some of 
our published articles. As those conversations evolve, it is clear that decisions are 
being made without the full picture and there isn’t enough industry consultation prior 
to implementing policies that only serve to hurt the economy. We wish our partners 
south of the border success in their discussions to have these tariffs reduced or 
eliminated and will keep you informed in the coming weeks.

As a member of the Canadian Chamber of Commerce, the WRLA participated in 
meetings with other business associations to collaborate on solutions for the supply 
chain bottlenecks. Canada is a trade-dependent economy that relies on both exports 
and imports, which means efficient movement of goods and well-functioning supply 
chains are critical to the welfare and economic vitality of the country. The strain of 
a supply chain that is not functioning is increasing the cost of doing business and 
is hurting our economic recovery. As a collection, we are putting forward a letter 
to government to ask for: 

• The establishment of a task force with business leaders to identify and implement 
solutions that can increase supply chain resilience.

• The delaying of any non-essential regulations that would strain the supply chain.

• To delay the mandatory vaccination deadline for trucker drivers, which will seriously 
aggravate the existing truck driver shortage and lead to price increases that will 
further hurt the Canadian economy.

I expect by the time the WRLA Showcase arrives, we will have an update on this 
piece and will bring forward any progress at our 2nd Annual Advocacy Summit! 
You are welcome to join us on Tuesday, January 18, 2022 at 2 p.m. at Delta Hotels 
Winnipeg as we discuss industry issues. Our agenda will focus on some of the 
following topics as these will all have an impact on our member businesses:

• Labour

• Carbon tax 

• Forestry management 

• Softwood lumber 

• Taxation

To participate in the summit, please reach out to me at lkovach@wrla.org so we can 
add you to the list and share necessary important information ahead of time. 

As we close out 2021, I’d like to take this moment 
to thank all the members who have volunteered 
their time to our advocacy efforts. Member 
engagement is critical to our association and 
we would not have achieved progress without  
your participation. 

I look forward to working with you all in 2022! 

https://bpcan.com/
mailto:lkovach%40wrla.org?subject=
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HR CORNER

MAKE HIRING 
EASIER BY 
LEVERAGING AT 
TRADE SHOWS
Stephen Borer, DMC Recruitment Group

Have you ever considered that trade shows might be the 
opportunity you have been waiting for to find new people 
to join your team? Whilst trade shows are traditionally a 

sales-focused event, it brings together a large group of industry 
organizations, offering up a chance for a business to build a list of 
potential candidates for their own business as well as showcase 
their company as an employer of choice. Trade shows are rare 
events when many people from the building materials industry 
come together, offering a unique opportunity to network with 
potential talent.

 TRADE SHOWS OFFER A UNIQUE 
OPPORTUNITY FOR BUSINESSES TO NETWORK.
The current recruitment market is candidate-driven with many 
jobs and not many candidates. With high-quality talent in so much 
demand, employers are having to be proactive and creative when 
it comes to finding the right people for their jobs. Hiring candidates 
is typically done through online job postings and word of mouth; 
however, trade shows offer a fantastic and unique way for compa-
nies to effectively network and meet potential talent. Trade shows 
act as an opportunity to demonstrate your employer brand, as well 
as company culture and quality of your people. 

 FIND HIGH-QUALITY CANDIDATES AT  
OTHER ORGANIZATIONS.
Trade shows present an environment where hiring managers get 
face-to face with potential candidates, as well as approach them 
in a less formal setting. It gives access to a variety of potential 
candidates within organizations and allows hiring managers to see 
how those candidates interact in their current environment. 

In addition to selling to potential customers, exhibitors need to see 
the 2022 WRLA Building & Hardware Showcase as an opportunity 
to network with new people and build new connections. You can 
screen people in a social situation, as well as have a more casual 
conversation, listening to reasons why they might be interested 
in moving. 

1

2

3 SHOWCASE YOUR EMPLOYER BRAND TO 
ATTRACT CANDIDATES.
A business’ employer brand refers to how potential candidates view 
their brand. A trade show is an excellent opportunity to showcase 
your employer brand, and a big component of which takes place 
at your company’s booth. Employer brand is conveyed through 
company culture and engagement with people in the community, 
something that is easily done at the show through casual conver-
sation and network building. For this reason, it is essential to have 
enthusiastic, bright staff at the show, giving a consistent, positive 
message to everyone they talk to. Busy, successful booths can 
attract talent to their organizations by showcasing their success, 
employees, company culture and products, which are all aspects 
that make up an employer brand. This allows a business to show 
who they are as an employer and why people should want to work 
for them. 

To properly network at the show, it is important to be prepared and 
go about connecting with people in the right way. This includes:

• Writing down names and contact details at the shows so you can 
reach out in the future (for example, exchanging business cards).

• While talking, bringing the conversation around to their career 
(without openly selling them an opportunity). This can be done 
by casually asking about how they like their job and what their 
next career steps are.

• Having a consistent game plan across all team members. Ensure 
that everyone is on the same page about talent acquisition at the 
show. Everyone from your team can network and make contacts 
if they are informed. 

The WRLA Building & Hardware Showcase is the building materials 
industry’s most attended trade show. When you are there in January 
2022, remember that you are not just there to sell product. In this 
tight candidate market, you should also be using it as a networking 
event to attract employees.

Stephen Borer is one of the founding partners at DMC 
Recruitment Group. He specializes in recruiting for the 
building materials industry and has been a member of 
the WRLA for the last decade.
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HR CORNER

HUMAN RESOURCES 
TOOLS OF THE TRADE
Tory McNally, CPHR
Director, Human Resources Services, Legacy Bowes 

As retail business owners and supply chain vendors, you understand the 
importance of customer service. One interaction with a customer can create 
lifelong loyalty. The ability to deliver stellar customer service hinges on the 

employee having useful experience, understanding the company’s expectations, 
training and a sense of service. 

THE FOUNDATIONAL QUESTION IS, HOW CAN YOU FIND  
THESE PEOPLE? 
The first strategy is to hire the right person. This sounds easy but often doesn’t 
happen. You can improve your chances by adding a bit of HR structure. A job 
description will lay out tasks and convey the pace and tone of the working envi-
ronment and the mandatory abilities that job candidates need to bring. Being clear 
in the posting and honest about the realities of the job will set the tone of your 
expectations before their first day.

WITH RECRUITMENT ACHIEVED, HOW DO YOU MAINTAIN  
A TOP PERFORMER’S ENTHUSIASM?
Let’s face it, in a retail environment it is impossible to eliminate staff turnover. In 
fact, turnover may be desirable as you can employ stars for a short period while 
they are shoring up their career options. Tracking the average term of employment 
can allow you to develop a responsibility calendar so you can assign responsibility 
in line with their months of service. 

I know where you are coming from as I led a family owned set of retail stores across 
four provinces for over 10 years. Our most significant barrier to retention was the 
limited number of managerial jobs. This is a familiar problem in retail. We found, 
however, that responsibility does not need to entail supervising people and that 
there are endless responsibilities to be found if only you take the time to understand 
what motivates each employee.

One idea was to assign a section of the store to a top performer. They would track 
sales weekly, request stock to be reordered, maintain the cleanliness of the shelves 
and choose the presentation and display. Entrepreneurial-minded employees would 
track their sales and set targets for themselves. Those who loved autonomy took 
ownership. Best of all, the section often had an expert arranging stock, which led 
to stellar interactions with customers.

Another idea that instilled self-motivation in employees was to have them contribute to 
our store’s Internet presence. Use your marketing company to lay out a social media 
strategy and design a content calendar that you can execute in-house. Then, have 
employees write product reviews, create/update an online store, write articles and 
posts, or celebrate your community contributions. Tap their creativity and get web 
content that will remain even after the employee decides to move on with their career. 

Another challenge is the cost of training. To provide functional training at an afford-
able cost, I would ask my sales reps to host product knowledge evenings. The reps 

would compete amongst themselves to create the 
most engaging presentation, which often meant 
a pretty good show.

My last suggestion is the simplest: show employees 
that you care and try to align their career goals 
with the store’s operational needs. Take time to 
learn about each employee’s motivational drivers 
and provide an opportunity for them that is in 
line with their aspirations. Whether it is an entre-
preneurial spirit, a chance to be creative, some 
sandbox autonomy or the desire to gain functional 
expertise, these are all things that your retail oper-
ation can deliver. These ideas will boost employee 
satisfaction but also add value to your brand and 
customers’ experiences.

COVID-19 certainly makes engaging staff difficult, 
but resilience and creativity are always rewarded. 
Employee satisfaction can be achieved if you are 
interested in your employees’ career goals, create 
meaningful employment and align aspirations with 
operational needs.

Tory McNally is a senior HR professional with 
experience as a human resources consultant. 
Prior to moving further into the field of HR, 
Tory was the operational and HR manager of 
a large nationwide retail environment. 
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BETTER BUSINESS

EFFICIENCY TIPS 
FOR YOUR WORKDAY
A PROJECT MANAGER’S GUIDE TO  
BOOSTING PRODUCTIVITY

Christlan Tolentino, University of Winnipeg PACE Project Management Graduate

We experience numerous activities that we need to organize and accomplish 
in our daily life. There are those days where we go on full fight-or-flight 
mode after realizing that we could have avoided a mishap if we only 

planned ahead of time. Whether it is outlining the most time-efficient route to your 
office or preparing your outfit for that Zoom meeting at home that is happening in 
half an hour (not minding the pajamas of course), there is no denying that having 
the right skills to effectively manage our schedule and accurately laying out our 
activities could be very helpful in achieving a seamless day.

Below are some helpful tools from a project management perspective you could 
use in your everyday life.

 PLAN THE THINGS YOU NEED TO ACCOMPLISH.
Writing down the scope of your day, while taking note of the out-of-scopes are both 
integral in avoiding unnecessary activities. It is essential that you also enumerate 
tasks you won’t intend to do to keep you focused on your main goals. Likely so, 
you would not waste your precious time (and money) on tasks that can be rather 
pursued at a later time if we differentiate them right off the bat.

 LIST YOUR ACTIVITIES AND PRIORITIZE. 
After mapping out the scope of your day, you can now break it into smaller pieces 
as tasks. Having a visual is key to prioritizing your tasks as it can depict which 
activities are required to be finished first before starting a new one. On another 
note, there would also be tasks that could be initiated simultaneously. The key to 
finishing your schedule as planned is strategically knowing the shortest duration 
you could finish your daily routine.

 SET THE STANDARDS TO MAINTAIN THE QUALITY 
OF YOUR WORK. 
We have perfectly laid out two of the constraints in project management namely 
scope and schedule above, but let’s not forget a vital knowledge area that is quality. 
Identifying valuable parameters would aid you in assessing the quality of your work. 
Establishing a scorecard for each of these parameters is a good starting point in 
also quantifying the success of each of your tasks.

As the famous line from a well-loved film goes, “life was like a box of chocolates. 
You never know what you’re gonna get.” Just like projects, life is truly a journey 
of twists and turns and unwanted changes could be a real headache. Planning is 
indeed your friend, but having the right strategies in your arsenal will surely lead 
you on a less bumpy ride.

1

2

3

20

https://www.wolmanizedwood.com/
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GREEN GUIDE

GREATER CLOUD 
FORMATION OVER 

FORESTS SUGGESTS 
REPLANTING MAY 

COOL THE PLANET 
MORE THAN 

THOUGHT
Liana Wait for the High Meadows Environmental Institute, Princeton University

Planting trees and replenishing forests 
are among the simplest and most 
appealing natural climate solutions, 

but the impact of trees on atmospheric 
temperature is more complex than meets 
the eye.

One question among scientists is whether 
reforesting midlatitude locations such as 
North America or Europe could in fact make 
the planet hotter. Forests absorb large 
amounts of solar radiation as a result of 
having a low albedo, which is the measure of 
a surface’s ability to reflect sunlight. In the 
tropics, low albedo is offset by the higher 
uptake of carbon dioxide by the dense, year-
round vegetation. But in temperate climates, 
the concern is that the sun’s trapped heat 
could counteract any cooling effect forests 
would provide by removing carbon dioxide 
from the atmosphere.

But a new study from Princeton University 
researchers found that these concerns 
may be overlooking a crucial component—
clouds. They report in the Proceedings of 
the National Academy of Sciences that the 
denser cloud formations associated with 
forested areas means that reforestation 
would likely be more effective at cooling 
Earth’s atmosphere than previously thought. P
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“Future studies should continue to consider the role of clouds, 
but should focus on more specific regions and take their 
economies into account.”

Photo on the left page:  
Princeton University researchers found that greater 
formation of clouds over forested areas suggests that 
reforestation would likely be more effective at cooling 
Earth’s atmosphere than previously thought. The findings 
address a concern among scientists that because forests 
absorb solar radiation, reforesting temperate latitudes 
could in fact make the planet warmer. 

Photo on the right page:  
The researchers used satellite images to calculate the 
long-term cloud cover over regions in the 30-45 degree 
latitudinal range based on how different types of vegetation 
interact with the atmospheric boundary layer. They found 
that clouds form more frequently over forested areas and 
had a greater cooling effect on Earth’s atmosphere. In  
this image, black dots represent forested areas, while 
green dots represent grasslands and other short 
vegetation. Areas are shaded from cloudiest (white)  
to least cloudy (brown). 

“The main thing is that nobody has known 
whether planting trees at midlatitudes 
is good or bad because of the albedo 
problem,” said corresponding author Amil-
care Porporato, Princeton’s Thomas J. Wu 
’94 Professor of Civil and Environmental 
Engineering and the High Meadows Envi-
ronmental Institute. “We show that if one 
considers that clouds tend to form more 
frequently over forested areas, then planting 
trees over large areas is advantageous and 
should be done for climate purposes.”

As anyone who has felt a cloud pass over 
the sun on a hot day knows, daytime clouds 
have a cooling—albeit transient—effect on 
the Earth. In addition to directly blocking 
the sun, clouds have a high albedo, similar 
to ice and snow. Clouds, however, are 
notoriously difficult to study and have been 
largely discounted from many studies exam-
ining the effectiveness of natural climate 
change mitigation, including reforestation, 
Porporato said.

To consider reforestation in the context 
of cloud coverage, Porporato worked with 
lead author Sara Cerasoli, a Princeton 
graduate student in civil and environ-
mental engineering, and Jun Ying, an 
assistant professor at Nanjing University 
of Information Science and Technology 
who previously was a postdoctoral fellow 
in Porporato’s research group. Their work 
was supported by the Carbon Mitigation 
Initiative based in HMEI.

Porporato and Yin previously reported that 
climate models underestimate the cooling 
effect of the daily cloud cycle. They also 
reported last year that climate change could 

result in increased daily cloud coverage 
in arid regions such as the American 
Southwest that are currently ideal for solar  
power production.

For the latest study, Cerasoli, Porporato 
and Yin investigated the influence of vege-
tation on cloud formation in midlatitude 
regions by combining satellite data of cloud 
coverage from 2001–10 with models related 
to the interaction between plants and  
the atmosphere.

The researchers modeled interactions 
between different types of vegetation and 
the atmospheric boundary layer—which is 
the lowest layer of the atmosphere and 
interacts directly with the Earth’s surface—to 
determine whether cloud formation is differ-
entially affected by vegetation type. They 
focused on regions in the 30-45 degree lati-
tudinal range, roughly from the subtropics to 
the hemiboreal zones such as the northern 
Midwestern United States. They considered 
the effects of both reforestation—restoring 
lost tree cover—and afforestation, which 
entails planting forests in areas that were 
previously treeless, though this may come 
with other environmental costs.

The team found that for midlatitude 
regions, the cooling effect of clouds—in 
combination with that of carbon seques-
tration—outweighed the solar radiation that 
forested areas absorbed.

The models showed that clouds form more 
frequently over forested areas than over 
grasslands and other areas with short 
vegetation, and that this enhanced cloud 
formation had a cooling effect on Earth’s 
atmosphere. The researchers observed 

from the satellite data that clouds also tend 
to form earlier in the afternoon over forested 
areas, which results in a longer duration of 
cloud cover and more time for clouds to 
reflect solar radiation away from the Earth.

The findings could help develop policies for 
allocating land for reforestation and agri-
culture—wetter midlatitudinal areas such as 
the eastern United States or southeastern 
China are well-suited to reforestation and 
afforestation, but also are appealing for 
agriculture. One approach would be to 
pair midlatitudinal reforestation with the 
distribution of drought-tolerant crops for 
regions less suited to reforestation, the 
study authors reported.

However, the authors urged that we must be 
cautious when making the leap from science 
to policy. “We can’t just consider climate 
change, but must also consider other 
factors, such as biodiversity and the fact 
that land is also needed for food produc-
tion,” Cerasoli said. “Future studies should 
continue to consider the role of clouds, but 
should focus on more specific regions and 
take their economies into account.”

“The first thing is to not make things worse,” 
Porporato added. “So many things are 
connected in the Earth system. The nature 
of interactions between, for example, the 
water cycle and climate mean that if you 
change one thing, it’s very difficult to 
predict how other parts of the system will 
be affected.”
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MEET THE TEAM

MEET THE WRLA SHOWCASE TEAM
Amber Gomez, WRLA

The Western Retail Lumber Association has a small but mighty team supporting you. We have number of new faces and everyone 
is excited to connect with you at the 2022 WRLA Building & Hardware Showcase this January.

GRAPHIC DESIGNER—ALISA LUO
1) How would you describe your job to a group of 4-year-olds?
We use graphics, colours and letters to make content easier to 
understand and visually appealing.

2) What’s the best piece of advice you’ve ever received  
or learned? 
What goes around comes around.

3) Do you have a hidden talent? What is it?
I used to play the clarinet.

ACCOUNTING & OFFICE MANAGER—TRAVIS WAITE 
1) How would you describe your job to a group of 4-year-olds?
I look after the WRLA’s money to make sure it is handled properly and make sure the office is a 
functional place for everyone.

2) What’s the best piece of advice you’ve ever received or learned? 
You will never be able to please everyone. Focus your time and energy on the people that matter 
most to you and go from there.

3) Do you have a hidden talent? What is it?
I have recently picked up a knack for barbequing a pretty nice steak and making delicious cocktails.

ADMINISTRATION AND BUSINESS DEVELOPMENT— 
MYRIAH MARTIN
1) How would you describe your job to a group of 4-year-olds?
My job is a lot of fun. I get to call people and invite them to come play and learn with us at different 
events. Sometimes they bring new friends, and we get to build relationships and connections that 
last a long time. Often when people join us, we get to learn new things and go on adventures to find 
out about creative ways of doing different tasks. 

2) What’s the best piece of advice you’ve ever received or learned?
Dance like no one is watching, love like you’ve never been hurt, sing like no one is listening and live 
like it’s heaven on earth.

3) Do you have a hidden talent? What is it?
My hidden talent is stretching a dollar. I am a wizard at finding good deals and saving money. I love 
thrifting and repurposing items. I also usually have most of my Christmas shopping done by March, 
which I often find helps save a lot of money come holiday time. 
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EVENT COORDINATOR—RIEL DION
1) How would you describe your job to a group of 4-year-olds?
I get to do cool stuff with cool people each day! I love planning things, solving 
problems and putting together really cool events! 

2) What’s the best piece of advice you’ve ever received or learned?
I’ve learned so much from so many people over the years, but the one piece of 
advice that sticks with me every single day is that it’s okay to make mistakes, so 
long as you learn from them!

3) Do you have a hidden talent? What is it?
My hidden talent isn’t so hidden—everyone can see it! It’s enjoying each day to the 
fullest, not worrying about the things I can’t control and focusing on the things that 
bring me joy in life. 

DIRECTOR, MEMBERSHIP & BUSINESS 
DEVELOPMENT—CAROLYNNE JANSEN
1) How would you describe your job to a group of 4-year-olds?
Ironically, I have tried to do this before and was rather unsuccessful. My grand-
daughter is that age and she asked me once. In short, I described members as 
friends and told her that I helped my work friends grow their businesses and she 
replied that she didn’t know I had friends because I worked on my computer all day. 
Out of the mouths of babes.

2) What’s the best piece of advice you’ve ever received or learned?
Don’t do anything for a man you don’t want to spend the rest of your life doing.

3) Do you have a hidden talent? What is it?
I would have to say sewing, not just mending etc., but from the small things to detailed 
Halloween costumes when my kids were little to full reupholstering of things from 
upcycled house furniture, to a boat, all the way to a motor home.

WRLA PRESIDENT—LIZ KOVACH 
1) How would you describe your job to a group of 4-year-olds?
Tough to explain work to 4-year-olds, as they don’t really understand work so to 
make it relatable for a 4-year-old I would parallel my job to Ryder from Paw Patrol. 
I have the opportunity to help people, only I don’t get to do my job from a jet ski, 
ATV or snowmobile but I do get to get to fly on airplanes.

2) What’s the best piece of advice you’ve ever received or learned? 
Quite honestly there are too many to list but one that is top-of-mind and applies 
both personally and professionally is that complacency kills. I read a quote a few 
years back that hit this message home for me and it is: “The most dangerous phrase 
in the English language is we’ve always done it this way.” Change is a constant in 
our lives and if we choose to not accept it, adapt and evolve, we will be become 
redundant and irrelevant. If we want different results, we need to ask ourselves what 
needs to change. 

3) Do you have a hidden talent? What is it?
I can dance with a bottle on my head. 
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INDUSTRY ACHIEVEMENT AWARD

HUMBLE, HEARTFELT 
THANKS FROM AN 
INDUSTRY VETERAN 
Amber Gomez, WRLA

Trent Balog has built a career and life in the industry and soon he will be 
awarded for his legacy and dedication at the 2022 WRLA Building & Hardware 
Showcase as he will be presented with the Industry Achievement Award. 

“When some people had mentioned they nominated me, I frankly said I don’t care 
if I win, just the fact that you guys thought that much of me that you’d put my 
name in, if you wish. Being recognized is truly humbling for sure. I’ve been in the 
industry over 40 years. I could recite the last 10-15 past Industry Achievement 
Award winners, including Cam White (founder of Taiga), whom won this award 20 
years ago and many of them I’ve worked with and dealt with, and to be put in that 
kind of category, it’s pretty humbling. So, once it sunk in, I tried to embrace it. 
People thought of me in a way that I’m proud of,” he said. “It doesn’t matter what 
stage of your career you are in; you work to make sure you’re part of things and 
helping people and making a difference—all those kinds of things. For someone 
to recognize that, it’s big. It’s very nice to be recognized for sure. I still am taken 
aback by it all too.”

Balog’s career started when he got a job at Weldwood of Canada’s Edmonton ware-
house, and then he moved to Saskatoon in a sales role before moving to Calgary in 
1987 with MacMillan Bloedel, where he was a Sales Supervisor/National Accounts. 
Trent ultimately made the move to Taiga Building Products in 1995, where he has 
spent the past 27 years. Trent began as a Trader, then progressed to helping develop 
the preserved wood program for the Prairies. He was integral in launching Taiga 
Logistics, WMS platform and from there he continued to take on more senior roles 
such as GM of the Prairies, Western VP and then COO. He was CEO/President for 
six years and retired at the end of 2021. “When I started working with Weldwood, 
my father was a manager at the branch. I was that young kid—‘here take a broom 
and go work in the warehouse.’ I started driving a forklift in the summers, then sales 
on the ‘gluevan’ and doing those kinds of things. I got my opportunity. You don’t 
realize you’re going to end up with a 40-year career in the same industry. It was 
in my blood,” he said. “I’m fortunate and lucky, I think, when you do get to experi-
ence a lot of the things I’ve been fortunate to do. I started as that young guy who 
looked up to these people in our industry and wondered how they did it. I certainly 
respected my peers and the people who built the business, and you go through all 
those experiences and you end up now getting a chance to reflect on that.”

“Trent and I have been business associates and friends for 
the last 25 years and I believe he deserves to be recognized 
for his dedication to our industry. His leadership and 
integrity is something I have admired and aspired to in 
my own career. He has inspired many in our industry and 
is respected by all he has worked with.” 

—Dave Jackson, Owner of Lealta Building Supplies 

OPPORTUNITIES CONTINUE  
IN INDUSTRY 
For those who are just starting out in the industry, 
or those who are ready for the next challenge, 
Balog says the future is bright. “I looked at the 
industry when I was young, back in the early 
80s, and I just saw so many opportunities. I see 
them again today, and by that I mean like a lot 
of industries, in this industry there’s a turnover 
happening with people like myself who I’ve been 
fortunate to work with, will be exiting the business 
over the next three to five years and there’s a 
certain opportunity for many young people to do 
what I was fortunate to do and continue to get 
a lot of opportunities and be part of something,” 
he said. “You have to have a good attitude every 
day. Work is work and it’s a grind but have fun 
doing it. That’s what’s important.”
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INDUSTRY ACHIEVEMENT AWARD

THE WRLA ADVANTAGE 
Balog credits his connection with the WRLA for helping him build relationships in the 
industry. “If it wasn’t for the WRLA, by all means, I wouldn’t have ended up meeting 
so many different people when I was younger and networking at many of these 
functions. Being a salesperson all my life, you go out and meet your customers, but 
not necessarily do you meet your competitors or other people in the industry whom 
are part of it,” Balog said. “It gave me the ability to see the industry as a whole, 
whether it was what I did with Weldwood, MacMillan Bloedel or Taiga; certainly one 
of the back bones would have been the WRLA for sure.” 

Before Balog retires and focuses on more family time, he will be honoured at the 
awards night at the 2022 WRLA Building & Hardware Showcase on Thursday,  
January 20. “I look forward to seeing a lot of colleagues, friends and people I’ve 
been fortunate to work with and be involved in many different shows and travel 
experiences and dinners. It’s just going to be great to say hello to a lot of those 
people. At the end of the day, I won’t be that far away. The industry has always been 
part of me. I look forward to raising a glass with many of my friends and a chance 
to say cheers and thanks for the memories.”

“I don’t think that there is someone 
who has committed themselves to 
the industry in a more understated 
way than Trent. Our management 
team wholeheartedly believes 
that he embodies the spirit of 
what an award like this hopes  
to recognize.” 

—Russ Permann, Co-CEO, Taiga 
Building Products
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“Trent learned early on the value of strong 
leadership. Thus, during his career, built a team 
with tremendous succession opportunities. 
Every new employee is hired not just for their 
current skill set, but potential and desire 
to move up the ranks. Building a team that 
understands the sky is the limit when it comes 
to their career, creates a culture of doers 
and over achievers. The competitiveness 
and camaraderie within the branches is 
infectious, and everyone wants to be the best 
not only for the company, but for their peers  
and colleagues.” 

—Joel Seibert, WRLA Board Chair

Join us for a toast to Trent Balog January 20, 2022 at the Delta 
Marriott 2nd Floor Ballroom in Winnipeg from 6:30 p.m. –  
11 p.m. Admission is free when wearing your show badge. We 
will be honouring all of our award recipients including the Sales 
Representatives of the Year. 

Pg 27: An overview of Calgary Taiga Building Products branch.

Pg 27: A headshot of Trent Balog.

Left Page Bottom Left: Keith Hiller, Cam White and Trent Balog.

Left Page Top Right: Debbie and Trent Balog at the Taiga 
Christmas party.

Left Page Bottom Right: Trent Balog and Trent’s dad Art Balog.

Right Page Top Right: Graham Hoover and Trent Balog.

Right Page Middle Left: Graham Hoover, Russ Permann, Joni 
Hirtle and Trent Balog. 

Right Page Middle Right: Keith Hiller, Russ Permann, Joal Wishart 
and Trent Balog.

Right Page Bottom Left: Clockwise: Trent Balog, Keith Hiller, Joal 
Wishart and Russ Permann at the Willow Park Golf Classic.
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WINNIPEG: 
DOWNTOWN AFTER-
HOURS GUIDE
Tourism Winnipeg

When the sun goes down, Winnipeg’s downtown lights up with buzzing 
nightlife, cosmopolitan restaurants and pubs as well as live shows to keep 
you entertained all night long. 

DINE AROUND
Winnipeg’s unique local eateries located near home base at RBC Convention Centre 
have your cravings covered. Located in the new True North Square downtown 
development, high-end food hall Hargrave St. Market features kiosks by some of 
the city’s best chefs and restaurants, along with a microbrewery, luxury grocer and 
a craft cocktail bar. 

From silky butter chicken to crispy samosas, savour the flavours of India at East 
India Company, Ivory Restaurant and Clay Oven Express. 

The performance and flair of Ichiban Japanese Steakhouse wows a crowd with its 
authentic teppanyaki experience and Japanese pub.

Winnipeg’s downtown hotels are renowned for their on-site restaurants. Savour 
regional favourites at Blaze Restaurant & Lounge found in Delta Hotels by Marriott 
Winnipeg. The Oval Room Brasserie at The Fort Garry Hotel offers classic French 
brasserie and bistro dishes in an upscale dining room that takes you back to the 
grand railway days. If you’re looking for a contemporary twist on casual favour-
ites, VG Restaurant and Lounge at the Fairmont Winnipeg delivers with gorgeous 
presentation and taste. Cool cocktails and global street eats make up the menu at 
The Merchant Kitchen, while The Allen Restaurant at The Met serves up continental 
cuisine in a historic setting at this former cinema.

Take a short cab ride over to The Forks, Manitoba’s #1 tourist attraction to check 
out its curated craft beer and wine kiosk The Common, while grabbing a bite to 
eat from one of several kiosks featuring local restaurants inside the market. Bonus: 
lace up a pair of skate rentals and head down the famous river trail and check out 
design-forward warming huts to embrace the season.

Looking for familiar chains you love? Browns Socialhouse, The Keg Steakhouse + 
Bar, Earl’s Kitchen + Bar and Moxie’s Grill & Bar are all in the area, offering drinks, 
appies and fusion food to suit all tastes.
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PUB LIFE
Tuck into a cozy booth with a frosty pint and some colleagues for a night on the 
town. From bangers and mash to bar snacks, head to Elephant and Castle Pub and 
Restaurant for British fare. You’ll feel the warmth of Irish hospitality greet you at 
Shannon’s Irish Pub and Eatery, featuring live entertainment on the Jameson stage 
each night. The newest pub on the block, Local Public Eatery is the spot to nosh on 
pub food influenced by cuisines from around the globe. A favourite with the sports 
crowd, Tavern United Downtown’s hearty game day eats, numerous TVs and gaming 
centre make it a popular entertainment spot.

PUT ON YOUR DANCING SHOES
Ready to dance into the wee hours? Turn up the volume and get ready to move at 
these hot spots.

La Roca is a buzzworthy Mexican eatery featuring live music on Thursday nights 
and DJs on the weekend. The world-famous Palomino Club is a short cab ride from 
RBC Convention Centre and blasts tunes to keep the crowd moving on the dance 
floor. One of the longest-running LGBTQ+ bars in Canada, Club 200 is a long-time 
favourite to feel the beat.

LET US ENTERTAIN YOU
Whether it’s live music, sporting events or gaming you love, downtown Winnipeg has 
a fun night in store. Home to the NHL’s Winnipeg Jets, Canada Life Centre is also 
hosting AHL farm team the Manitoba Moose on January 22 if you extend your stay.

If you’re looking to catch the city’s local talent light up the stage, your best bets are to 
check out Times Change(d) High & Lonesome Club and Pyramid Cabaret for shows. 

Try your luck at Shark Club Gaming Centre, with live tables such as blackjack, 
double deck and roulette, along with your favourite digital games.

For address, contact, event listing and website information, visit tourismwinnipeg.com 
to plan your Winnipeg trip. We look forward to hosting you in January 2022!

Left Page: Tacos from La Roca. 

Left Page Bottom: Tavern United Downtown. 

Right Page Top Left: Ichiban Japanese Steakhouse’s teppanyaki experience. 

Right Page: Nachos from La Roca.
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MEMBER FEATURE 

WRLA MEMBER HONOURED FOR 
ENTREPRENEURIAL CAREER
Amber Gomez, WRLA

WRLA member Lynne Fafard hasn’t shied away from the challenges 
of entrepreneurship and family life. The CEO of West Four Group of 
Companies has overcome obstacles throughout her career that have led 

her to become a successful leader in our industry.

This September she was recognized for all that she’s accomplished by the North 
Saskatoon Business Association’s 7th Annual Popcorn & Entrepreneurship Series 
that included a documentary film where she, her colleagues and family highlighted 
her incredible achievements. “My story is of a three-generation Saskatchewan family 
business; the challenges of family working together, but also the great joys. We work 
together every day and yet for the past 15 years, have travelled together for two 
weeks each Christmas. You can never forget to be just ‘a family.’”

The close-knit, interconnected relationship of a family business can be complicated. 
Though there are perks to working with your loved ones, there are challenges too. 
“I did have difficult years in the early 2000s, when my brother asked to divide the 
businesses. When the founding company did not survive and declared bankruptcy, 
it was tough—on the family and in business. It was difficult for vendors and finan-
ciers to understand the divided entities and some were skittish to continue with an 
untested CEO. In the past 20 years we have focused on business partnerships and 
have forged very strong vendor and client relationships.”

Fafard took on the CEO role in 2004 and was able to grow the business dramati-
cally since. “We were at that time two lumberyards and one division of wholesale 
distribution selling into Saskatchewan and Alberta. I am very proud of the growth of 
Madero—a strong distributor to lumber yards, selling across all of Western Canada. 
The purchase of Penner Doors & Hardware in 2009, gave us entry into a new market, 
commercial and architectural doors and hardware. Penner supplies to projects across 
Canada. In 2016, we built a new store for Security Building Supplies in Saskatoon, 
complete with a showroom, boardroom and coffee lounge for client usage,” she said. 

While diversity is improving in the lumber and building materials industry, Fafard 
has worked hard to show that being a woman wasn’t going to stop her from accom-
plishing her business goals. “I have been a female CEO in the building materials 
industry for 17 years. Very quickly in my beginning years I learned the power of 
knowledge. Knowledge garners respect,” she said. “From a personal level, myself 
and my husband Ken have only ever worked in this industry and over the years many 
friendships were made. I love the industry, the people and the products we sell.”

Left Top: The Madero booth at the 2020 WRLA Building & Hardware Showcase.

Left Middle: Lynne Fafard’s son Jay helping at the 2020 WRLA Building &  
Hardware Showcase.

Left Bottom: A headshot of Lynne Fafard.
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BRANDING TIPS

UPGRADE YOUR BRAND: 
10 TIPS TO MAKE 
YOUR DESIGNS LOOK 
PROFESSIONAL
Alisa Luo, WRLA

Understandably, not all businesses can afford an in-house graphic designer, but that doesn’t mean you should ignore the value 
a good design can bring. The human brain processes graphics faster than text, and most information transmitted to the brain is 
visual. It is essential that every business should have some knowledge of design in their toolbox for better business development.

Here are some tips and tricks to make your design look professional in seconds.

 DO RESEARCH. 
It’s always helpful to do some research before starting a project, especially if you 
do not have experience. Seeing professional designs can be inspirational for you. 

 CHECK THE DOCUMENT SIZE BEFOREHAND. 
Before starting a project, always ensure your dimensions are correct. You would 
be wasting your time if you realized that you must readjust your design at the end. 

 CHECK WITH THE PRINTER. 
Remember to buzz your printer in advance and have some production plan-
ning in mind. For example, different prints require different page counts and  
different margins.

 DETERMINE THE PURPOSE OF THE DESIGN. 
First, decide whether the assignment you are making is for the web or print. If it’s 
for the web, use RGB colours and use CMYK colours for print jobs. NOTE: if it’s a 
full-page print project, make sure to add a 1/16 inch or 1/8 inch bleed to all sides 
of the document. It ensures that your design does not get cut when the printer 
shifts a little. 

 STAY ON BRAND. 
Every company has its brand style, and the easiest way to stay on brand is to follow 
the brand guidebook. Following the rule book will restrict you from making designs 
that do not reflect your company. Creating designs wielding only your brand colours 
and fonts would allow you to stay on track and maximize brand credibility. 

 KEEP IT SIMPLE. 
When you are designing, try to limit the number of fonts used and keep the colours 
under control. Too many variations of type and colours will only make your design 
look chaotic and lessen the message you are trying to convey.

1

2

3

4

5

6

 CHOOSE THE RIGHT PHOTO. 
The photo you choose to apply in your work 
should be related to the message you are 
trying to convey and your brand. Consistency 
is one of the most important design principles. 
Consistent photo styles will add aesthetic and  
brand recognition.

 ADD HIERARCHY. 
Always ask yourself: “What do you want your audi-
ence to read first?” Emphasize the most crucial 
element on the page and make that dominant. 
Achieve priority with space, scale, size, colour 
and style.

 ENSURE LEGIBILITY. 
It is easy to get artsy and forget about the read-
ability of the text. Ensure that readers can easily 
recognize the words, sentences and paragraphs. 
It can simply make or break the design.

 DOUBLE CHECK YOUR  
SPELLING, GRAMMAR AND  
THE OVERALL STRUCTURE. 
Always inspect your writing before publication. 
It’s easy to distract your audience with a spelling 
mistake. Also, ensure that the document dimen-
sion is accurate and all the information presented 
is accurate.

7
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SOCIAL MEDIA TIPS

SOCIAL MEDIA 
TIPS FOR 
TRADE SHOWS
Charmaine Jennings, Strategic Charm Boutique

It’s no secret successful trade shows such as the 2022 WRLA 
Building & Hardware Showcase can drive a lot of traffic to your 
business. However, don’t forget about your online traffic. Before 

the Showcase, there are several things you can do to make sure 
your social media pages are ready for the influx of interest. 

Start creating some new content for your pages so they don’t 
look stale. Share information about the Showcase and get people 
excited to see you there. Also, share content about your company 
such as when was your company established? What key products 
and services do you offer? What makes your company unique? 

Save yourself time and schedule your content using services such 
as Later Media, Planoly or Facebook Creator Suite. Research 
hashtags for Twitter and Instagram and schedule three to five posts 
per week on Facebook and Instagram, while scheduling two to 
three Tweets per day for three to five days on Twitter. 

Make sure your bios and profile photos are updated, and that your 
contact information and website links are all up-to-date. 

During the Showcase, use your social media pages to generate 
more buzz and excitement for your business. Post to your Instagram 
stories 10 or more times in a day throughout the day and live tweet 
five or more times each day. Share updates about what’s going on 
at your booth, what attendees can expect from the show and give 
them some behind-the-scenes content with your team. 

Get creative and start a live broadcast on Instagram, Facebook or 
Twitter. Take your followers on a tour of the show and do a walk 
through of your booth and show off your business and products. 
Use the Showcase as an opportunity to gather footage and photos 
of your products and your company. Consider hosting a giveaway 
and encourage your attendees to follow you on social media to 
win a prize. 

After the Showcase has ended, share a few Instagram stories 
to recap the show, create a temporary highlight on Instagram 
compiling all the stories you shared and ensure you’ve responded 
to all the direct messages and comments you received during the 
show. Use the Showcase as a jumping off point for a year of growing 
your social media. Consistency is key for engaging, retaining and 
converting your audience! 

Owner of Strategic Charm 
Boutique, Charmaine Jennings 
is a social media guru who 
helps entrepreneurs share their 
brand story and connect with 
dream clients and customers 
on Instagram and other online 
platforms. She works hard to 
help small business owners 
find their voice and define their 
message so they can confidently 
communicate their passion for 
their industry, the work they do 
and the value of their offers.

See Charmaine Jennings at the Showcase! She will be 
presenting two education sessions: 

1. Social Media 101 on Thursday, January 20 at 1 p.m. - 1:45 p.m. 
at the RBC Convention Centre room 1125.

2. Leveraging Instagram for Business on Friday, January 21 at  
11 a.m. – 11:45 a.m. at the RBC Convention Centre room 1125.

Before the Showcase 
Social Media Checklist:

• Post Fresh Content

• Schedule Content for 
Trade Show Week

• Update your Bio  
and Profile 

• Refresh Highlights 

• Collect New Reviews  
on Facebook 

• Create Facebook Event 

• Share a Countdown in 
your Instagram Story

Don’t forget to tag 
the WRLA! We are on 
Instagram, LinkedIn, 
Facebook and Twitter! 
Also join in the fun with 
the official hashtag: 
#WRLAShowcase
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POLICY AGENDA FOR 
THE NEW LIBERAL 

GOVERNMENT: WHAT 
THIS MEANS FOR  
WRLA MEMBERS 

Prospectus Associates 

“For WRLA members, the most relevant policy areas are 
labour shortages and training, housing affordability and 
carbon pricing. The recent throne speech referenced all 
three issues.”

After a quick election this fall, the Liberal Party of Canada and Prime Minister 
Justin Trudeau have been busy working on their agenda and promises. The 
Liberals announced their cabinet on October 26. Trudeau appointed two MPs 

from the Prairies to represent the region at the cabinet table. Edmonton Centre 
MP Randy Boissonnault will be the Minister of Tourism and Associate Minister of 
Finance and Dan Vandal, MP for Saint Boniface—Saint Vital, will lead the regional 
economic development agencies responsible for the region. B.C. will continue 
to have four ministers, including Jonathan Wilkinson, the new Minister of Natural 
Resources. Regardless of region, Chrystia Freeland, the Deputy Prime Minister and 
Finance Minister, remains the most influential minister in Trudeau’s cabinet. 

Parliament resumed on November 22. The Liberals recently delivered their throne 
speech, outlining the government’s new priorities. It cribbed heavily from the Liberals’ 
2021 election platform (and, consequently, Budget 2021). According to the throne 
speech, the Liberals will continue to prioritize their ambitious climate agenda, address 
housing affordability and implement their federal-provincial daycare agreements, 
among other progressive policies. 
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For WRLA members, the most relevant policy areas are labour shortages and training, 
housing affordability and carbon pricing. The recent throne speech referenced all 
three issues. 

Labour shortages were a problem for Canadian retailers even before COVID. The 
pandemic has made things worse. The federal government hopes to ease this chal-
lenge through three main programs. First, it will extend the Canada Recovery Hiring 
Program (CRHP) until May 2022. The CRHP subsidizes the hiring of new employees 
for businesses who have seen a drop in revenue due to COVID-19. Longer term, 
the government hopes its Canada Training Benefit, which gives money to workers 
who are re-training, will help better match Canadians with new opportunities. The 
government is also committed to welcoming more than 400,000 immigrants to Canada 
each year for the next three years. 

Housing affordability is also a key concern of many urban and suburban Canadians. 
Housing prices have increased substantially over the past generation, as demand 
has outstripped supply. The pandemic spread the housing crisis to rural Canada, 
as Canadians priced out of the urban markets and attracted to the new working-
from-home arrangements, bought homes in the country. The Liberals made this a 
central plank in their election platform, proposing a number of policies that would 
simultaneously boost demand and supply. For example, the Liberals have proposed 
to double the First-Time Home Buyers Tax Credit, from $5,000 to $10,000, and 
reduce the price charged by the Canadian Mortgage and Housing Corporation on 
mortgage insurance by 25 per cent. They’ve also committed to investing $4 billion 
in a new Housing Accelerator Fund, which they say will grow the annual housing 
supply in the “country’s largest cities every year, creating a target of 100,000 new 
middle-class homes by 2024-25.” The Liberals have re-iterated their pledge to retrofit 
1.5 million homes to help Canadians make their homes more energy efficient, and 
“better protect them from climate-related risks.” These retrofits are being promoted 
as part of the Trudeau government’s climate change agenda. In December 2020, 
they announced they will increase the carbon price by $15 per year, starting in 2023, 
rising to $170 per tonne of carbon in 2030. The Liberals campaigned on this promise, 
and having won the election, they believe they have the social license to champion 
it in the years ahead. Observers are waiting for further information on this carbon 
pricing and speculating whether there will be any industry carve outs. Certainly, 
across-the-board carbon pricing could affect the price of lumber throughout the 
supply chain, and the WRLA continues to advocate for a responsible, balanced 
approach that recognizes the sustainability of wood and lumber. 

ELECTION 2021 RESULTS AND NEW GOVERNMENT
The Liberal Party and Justin Trudeau won Election 2021 and have been re-elected 
to another strong minority government. The Liberals won 159 seats (three more 
than in election 2019), the Conservatives 119 seats, the NDP 25 seats, the Bloc 
Quebecois 32 seats and the Greens two seats. There is one Independent Member 
of Parliament. The Liberals won their new government in Ontario. They won 77 of 
the province’s 121 ridings. Their victory was especially strong in Toronto. In 2019, 
the Liberals won all but three seats in the Greater Toronto Area. In this election only 
one seat got away (Thornhill). This was enough to offset minor losses in Atlantic 
Canada and Quebec. The Liberals also managed two wins in Alberta this election, 
picking up Calgary Skyview and Edmonton Centre. 

Thanks to these victories, the overall form and character of the next government has 
been set—the Liberals will enjoy another sturdy minority in the House of Commons. 
When they want to pass legislation, they can pick one of three different opposition 
parties—the Conservatives, NDP or Bloc to help them get the required votes. That 
gives them excellent leverage in any Parliamentary negotiations, and we expect them 
to continue to aggressively pursue their preferred agenda in the years to come. Justin 
Trudeau will continue to be Prime Minister for the foreseeable future. Of course, 
Trudeau had higher expectations at the start of the campaign. Team Trudeau thought 
this summer/fall would be an ideal time to win another majority government. They 
believed Canadians would be satisfied with their handling of the pandemic, and with 
over 80 per cent of Canadians having received at least one COVID vaccine and 
the economy rebounding from the depths of 2020-21, the polls were showing that 
a majority government was within their grasp and they could lock in another four 
years of government. These plans didn’t pan out as expected. 

The election started at the beginning of a series of calamitous events: the 
fourth wave of COVID-19, the Afghanistan crisis and punishing wildfires in B.C.  
Canadians became upset at Trudeau and his opponents pounced, calling him 
selfish and self-centered, looking after himself when he should’ve been leading 
Canada. The Liberals likely expected some residual anger for calling the election;  
Canadians generally get upset whenever they’re forced to vote. Politicos of every 
stripe, however, expected this frustration to quickly dissipate after a few days. But in 
2021, that anger hung around and intensified, eventually spreading to Trudeau. Cana-
dians directed their ire at Trudeau, questioning his integrity and fitness to lead. Many  
appeared to tire of the prime minister, and they were looking to move on and support 
another candidate. 

The Conservatives and leader Erin O’Toole were the immediate beneficiaries of this 
phenomenon. After two weeks of campaigning, the Conservatives shot out to a lead 
in national polls. O’Toole quickly released a comprehensive election platform and 
effective ads. He cast himself as a happy warrior, ready and able to lead a centrist 
government. It looked like the Tories had a good chance of winning election 2021. 
With three weeks before election day, the Liberals began attacking O’Toole on guns, 
vaccines and private healthcare and it all began to fall apart for the Conservatives. 

The Liberal party has become a focused, determined political machine. Thanks 
to their investments in advanced data analytics, polling and marketing, it has an 
in-depth understanding of the Canadian electorate. The party is adept at targeting 
the subsets of voters that can be persuaded to vote for it, identifying voting coalitions 
and motivating them to vote Liberal. Their 2021 election platform was a collection 
of promises that would appeal to these groups. Housing affordability and daycare 
were for young families in the suburbs, tighter restrictions on gun ownership were 
for urban Canadians, climate change and plastic waste policies were for environ-
mentalists and so on and so on. The Liberals have found ways of slicing and dicing 
the electorate to their advantage. This type of micro-targeting is especially helpful 
in close elections such as this one. 
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The Liberal platform and daily talking points were targeted at those groups of Cana-
dians still willing to vote for Trudeau---centrist and centre-left voters who may be 
disenchanted with the Liberals but were worried about a Conservative government. 
Eventually, the Liberal message broke through. With the polls looking like a tight 
race between the Conservatives and Liberals, left-leaning voters became nervous 
about an O’Toole government. The Liberals coaxed them back into their tent, turning 
close races in the GTA and elsewhere into convincing wins. Fortress Ontario, and 
especially Fortress Toronto, came through for the Liberals again and Justin Trudeau 
won another election.

The Trudeau government has never been short on ambition, and after winning three 
elections and leading the country for six years, they aren’t cutting back now. Prime 
Minister Trudeau has committed to fighting climate change, improving the well-being 
of Indigenous Canadians, growing an inclusive economy “that works for everyone” 
and addressing systemic racism, sexism, discrimination, misconduct and abuse. 
Each one of these areas are enormous challenges and tackling them will take a 
whole of government approach. Trudeau and his ministers have their work cut out 
for them, and will be busy in the weeks, months and years to come as they deliver 
on their new mandate. 

Prospectus Associates, established in 1993, is 
one of Canada’s leading full-service public affairs 
consulting firms. We help organizations plan and 
execute public affairs, advocacy and awareness 
campaigns often around complex, challenging 
and high-profile issues including regulatory policy, 
corporate affairs, procurement, government funding 
programs and mergers and acquisitions.

https://www.homehardware.ca/en/
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WRLA HABITAT DAY

LENDING A HELPING HAND 
WRLA TEAM STEPS UP TO SUPPORT HABITAT FOR HUMANITY

Amber Gomez, WRLA

The Western Retail Lumber Association office staff took the whole “team 
building” challenge literally this fall and traded our computers for a Habitat for 
Humanity construction site. 

The crew took part in framing a house in the new Habitat community development 
in the North West neighbourhood of Amber Trails. The team brought in some extra 
expertise when Derek Warren, account representative, Prairie region with Metrie 
joined us.

We were able to frame a number of walls in the upper floors of what will become 
two homes, helping shape the bedrooms, bathrooms and closets. The bareland 
condominium project started January 2019 and will consist of 20 side-by-side 
homes. It’s expected to be done March 2022. 

Food, water and shelter are the basic necessities in life. We at the WRLA believe it 
is important to improve the quality of life for families through access to affordable 
housing. As an industry association that supports the building industry, we believe 
it is important to give back to the community and support Habitat for Humanity’s 
mission. Please join us in supporting this important cause.
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Left Page Top Centre: The WRLA team on the Habitat for Humanity build site in  
Amber Trails. 

Left Page Bottom Right: The WRLA team worked to frame walls in this Habitat for 
Humanity home in Winnipeg.

Right Page Top: WRLA President Liz Kovach and Derek Warren from Metrie working 
together on the Habitat for Humanity site.

Right Page Middle: Jessica Cranmer and Alisa Luo working on the build site.

Right Page Bottom: Carolynne Jansen using a hammer to help on the build site.

WANT TO SUPPORT? 

The WRLA is raising funds to support this 
project. To financially support the cause, 
email us at marketing@wrla.org for more 
information. Our goal is to raise $5,000  
for the initiative! 
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https://www.cervusequipment.com/forklifts/
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WRLA MEMBERS 
WORK TOGETHER 
TO GRANT WISH
Amber Gomez, WRLA

Colourful walls, a cozy loft and fluffy pillows were the design inspirations for an 
eight-year-old girl’s dream hideout. This summer, Make-A-Wish Saskatchewan 
started working to make Rachel’s dream “she shed” a reality and our WRLA 

members delivered. 

It all started when a Warman Home Centre employee was asked about partnering 
with the charity on granting Rachel’s wish. The team jumped on board right away 
said Jessica Siemens, marketing manager, Warman Home Centre. From there, 
they started calling other companies to lend a hand. “Our business development 
manager has all the relationships with our suppliers. It was a simple pick up the 
phone and call. They were all excited to get on board. They thought this little girl 
deserves something and it’s something we are all good at. It was a natural fit and 
everyone was excited to get on board.” Siemens added that once other suppliers 
heard about the project, they called to see if there was anything that they could do 
to help such a worthy cause. 

Rachel was diagnosed with alagille syndrome, a rare disorder that attacks her 
internal organs. It affected her kidneys, liver, lungs and heart. Her bones have been 
malformed and she’s had to undergo skull reconstructive surgery three times; the 
first surgery happened before her first birthday. In the future, she’s also going to 
need a lung and heart transplant. Siemens said everyone was eager to give Rachel 
a much-deserved wish and allowed Rachel to dream about what details she wanted 
included in the shed. “Her parents were asking what she would like and what it would 
look like. She drew us a picture and told us a bunch of things she would like. She 
wanted a loft so she could have sleepovers with her sister, she told us the colours 
she liked, she wanted curtains and fluffy pillows. Because of her disease, ladders 
are dangerous so there are stairs at Rachel’s request.”

The project started in August and was completed 
in October. “The best part was that the company 
who put in all the labour, Pacesetter Homes 
Saskatoon, they built it on their existing lot so 
their tradespeople could easily pop over between 
jobs, saving us time and making it even easier to 
get other companies on board,” Siemens said. 

When the day came for the big reveal, everyone 
was so excited. “My face—it hurt so much from 
smiling. I was waiting in the shed while they were 
throwing fairy dust to make the wish happen. My 
heart was thumping. It was like I was meeting a 
celebrity. I was so excited,” Siemens said. When 
Rachel saw her new space, she squealed. She 
wrote a letter to all the sponsors and partners of 
the build. “Thanks for making the she shed safe 
for me. Thank you for making my wish come true!”

WRLA members who donated to the project:

• Warman Home Centre 

• Metrie

• All Weather Windows

• Gentek

• Goodfellow Inc.

• Taiga Building Products

Left: Rachel with her new she shed and the 
interior of the project.

Top: A letter Rachel wrote thanking those who 
supported the project. P
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TALK SHOW STARS

Above: Talk show TV hosts Marc and Mandy Atiyolil from the Marc & Mandy Show.

MAKING A HOUSE A HOME WITH 
THE MARC & MANDY SHOW
Kyle Weidman

From the talk show to the industry show of the year, the co-
hosts of the popular Marc & Mandy Show, Marc and Mandy 
Atiyolil, are getting ready to mingle with WRLA members at 

the 2022 WRLA Building & Hardware Showcase this January. 
“What’s unique about our show is we are a married couple with 
two children and represent the average busy family trying to 
navigate life’s challenges. We love whipping up quick and easy 
recipes in the kitchen and showing you simple ways to add that 
designer touch to your home and even showcase some of the 
latest fashions for that impromptu date night,” said Mandy. 

The Marc & Mandy Show is a half-hour daytime television show, 
which first aired in 2015. It has since expanded to seven stations 
across Canada and over 200 in the United States. The show 
discusses a variety of topics surrounding lifestyle and home life, 
including décor, cooking and more. The show operates out of 
Manitoba, which Marc says makes sense “logistically,” being at 
“the centre of the country and we are fortunate to be able to easily 
access any product from coast to coast.” Family is what started 
their show in the first place and it’s what keeps them anchored in 
the heart of the country. “A lot of people have asked me why, after 
all these years, the studio’s head office has stayed in Manitoba, 
and I have always answered with one word: ‘family,’” said Marc. “I 
think the same thing can be said with the building industry here, 
it’s like one big family where everyone knows everyone.”

The duo has been working with Regal Ideas, the North American 
railing manufacturer, for years promoting their products on the 
show, and Marc partnered with Regal Ideas in the last year as the 
company’s brand and design ambassador. “We created 12 unique 
looks showing not only the latest products from Regal Ideas, but 
we also paired them with decking material, furniture, accessories 
and color schemes to create easy-to-replicate looks for anyone 
looking to redo their backyard,” said Marc. The look book is set 
to be released in early 2022.

Mandy says Regal Ideas products are a good pairing for the show 
since viewers are looking to make long-term investments in their 
home’s value and their overall quality of life. Her husband echoed 
the sentiment. “We have found that [our viewers] are looking for 
ways to further enjoy their home and what better way than to 
relax on their back deck with their beautiful Regal Ideas railing?” 
asked Marc. 

The couple and co-hosts look forward to the upcoming WRLA 
Building & Hardware Showcase and getting to meet some of the 
people in the industry behind their favourite products. “No matter 
what product is on the show floor, there are hard-working people 
making sure we have access to the best products in the market-
place,” said Mandy. “We are just as excited to meet the people 
behind the products as the products themselves.”

P
H

O
TO

: S
U

P
P
LI

E
D

 

https://www.wrla.org/advertise/


YARDSTICK MAGAZINE    Winter 202148 49YARDSTICK MAGAZINE    Winter 2021

RETHINKING THE CONTRACTOR

BROLAWS 
BRINGING STAR 
POWER TO THE 
2022 WRLA 
BUILDING & 
HARDWARE 
SHOWCASE
Amber Gomez, WRLA

You may have seen the BroLaws on HGTV, but soon you’ll be 
able to see them at the 2022 WRLA Building & Hardware 
Showcase. Joey Fletcher and Dave Kenney, Co-Owners of 

BroLaws Construction, are getting ready to present and mingle 
at the Showcase in January. “It brings people to a central part 
of Canada and we can all get together, especially this year. After 
past years when we haven’t been able to get people together, 
it’s so important,” said Fletcher. “It’s important to get together 
with people who are like-minded and who are in the industry. 
You can get different ideas and push each other to grow. Not 
having that over the last couple of years can hurt the industry. 
You can’t bounce ideas off people. The different companies may 
be the competitor, but it’s helpful to see what they’re doing. Being 
around your peers and networking is incredibly important to make 
sure we can grow and improve.”

The business partners and family members started their own reno-
vation company in 2016 after first being discovered by HGTV on 
the show Decked Out with their other brother-in-law Paul Lafrance. 
“We spent many years building custom backyard oases. That’s 
when we were on the first HGTV show—Decked Out. Then we did a 
bunch of HGTV shows from Disaster Decks to Deck Wars to Custom 
Built then we went on to some of the HGTV ensemble shows such 
as Home to Win,” said Kenney. Now the pair also focuses on their 
own business—a niche home renovation boutique. “We don’t take 
on a large volume, we are selective on the jobs we take so we can 
do high-end custom finishes for our clients in the Durham region 
of Oshawa and service the GTA.”

Come join us as we chat about rethinking the contractor, 
bringing you insight to how a contractor thinks and how to 
help them grow so you can in turn grow with them. 

Attend the BroLaw’s skills development session Rethinking 
the Contractor on Thursday, January 20 at 10 a.m. - 12 p.m. 
in the Presentation Hall at the RBC Convention Centre. You 
won’t want to miss it!
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Last year the brothers-in-law duo presented at the Showcase with a 
Twist virtual event with the WRLA. The product knowledge session 
with Regal Ideas was a huge event highlight for many, with the 
charismatic, funny and dynamic presentation. They’re building 
off that demo with another session this year. The pair is hoping 
to help retailers see the business from their work boots with their 
session on Rethinking the Contractor on Thursday, January 20 at  
10 a.m. - 12 p.m. in the Presentation Hall at the RBC Conven-
tion Centre at the Showcase. “It’s not just about price, there’s 
more of a strategy to getting the right contractor in the door. As 
a company that’s growing, we learned the value of the product. A 
cheap product and cheap stuff is going to make you go back for 
a ton of service calls. Even though you’re spending more for an 
expensive product, you can charge for it,” said Kenney. “It’s not 
just about selling the contractor on saving money, but teaching 
them the process. How much time is saved in smooth and easy 
pickups as opposed to walking around the store and not finding 
what you need? If you wasted time on all the steps getting there, 
it’s not worth it for the lower price.” 

From their time on HGTV you may have also spotted WRLA member 
Regal Ideas’ products showcased. Kenney and Fletcher use the 
aluminum railing products for every project they can. “We’ve been 
using their products for six or seven years. It’s the ease of install. 
As a contractor, you’re looking for ways to get the projects done 
faster. They go together so fast and easily so we gravitate to it and 
it’s a high-quality product. They keep coming out with new products. 
Crystal Rail was one of the biggest and one of the most innovative 
systems on the market. It helped us grow the business. When we 
were able to wow people with the Crystal Rail install, it opened 
the door to a different realm of clients. Them helping to support 
us helped us to grow,” said Fletcher. “A lot of those HGTV shows 
we have been on, when they needed any outdoor aluminum railing 
system, our first call was Regal Ideas and they were always ready 
to help the families and be on the show. It’s a product we believe 
in. It’s not just about aligning yourself with a big company, but one 
that you believe in. The DeckStars venture has been great to do 
with them as well for the past two and a half years. They created 
a community within the decking industry, and it continues to grow 
to become the largest network in North America.”

The pair say Regal Ideas has been instrumental in the success 
of their company. “Regal Ideas is literally family to us now. When 
we took a leap of faith and started our company in 2016, Andrew 
Pantelides, Vice President of Marketing, was right there on board 
and wanted to support us in that journey, they helped us with 
marketing with the simplest things like getting the shirts made and 
the van wrapped and resources to help sell products and get jobs. 
They’ve been there for us since day one. They’ve helped us grow 
our brand. They have been such a blessing. We were good builders, 
but didn’t know the business side; they helped us grow our brand 
and company,” said Kenney. “Social media is such a big aspect to 
it. Regal Ideas is doing well and The Ultimate Deck Shop is as well. 
We met them speaking at a Regina home show four years ago and 
they were at the same show, and we knew them on Instagram, and 
we have been friends ever since. They are doing something that a 
lot of retailers aren’t. They’re pumping social media and growing 
their brand that way. We have been doing that a lot. Use social 
media to your advantage. That helps us grow our brand. It can 
give retailers an outlet to talk to contractors. It’s showing tons of 
clients—this is where you can get this stuff. It’s connecting people.”
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With the Showcase coming up, Kenney and Fletcher are hoping to build new rela-
tionships and see the other side of the business. “It’s giving them insight into our 
world so there isn’t a disconnect between retailer and contractor. When we are 
doing well, everyone wins. That’s been something great to experience with Regal 
Ideas—wanting to grow together,” Joey said. “I think being able to interact with the 
different retailers and building the relationships is great. We are used to being 
around other contractors, homeowners and DIYers. To find more about the industry 
from the retailers and innovating what’s going to come out next is going to be an  
awesome experience.”

The WRLA Showcase has more than 35 new products registered, something that 
Kenney expects will be a Showcase highlight for him. “On the contractor side, 
knowing retailers are getting together to find out which products to hold on the 
shelves, not knowing it existed before and knowing that your local store has put 
in the time and invested that effort into finding the new products that they need to 
bring, I think it’s a great event and important to have contractors know that these 
Showcases come on to make sure they know the products in stores are coming 
because of the research that is done,” he said. “I want to see new products that 
are coming out but there’s a big element that I’m excited about to connect the 
retailer with the contractor. To be able to talk to them as contractors and explain 
what we have to go through day and day. The pandemic has forced contractors and 
retailers to work differently. It showed people’s true colours. When construction was 
the busiest, and the stock was a challenge, there was someone who gave us their 
personal phone number to call us and text us to put in personal orders. It kept us 
working and kept us productive. To be able to talk to retailers and those who put 
out the products about the contractor side of things is exciting.”

If you haven’t yet registered for the 2022 WRLA Building & Hardware Showcase, 
you can learn more on our website wrla.org. 

Hang out with Joey Fletcher and Dave 
Kenney at the 2022 WRLA Building & 
Hardware Showcase on January 20 and 
21, 2022 at the Regal Ideas booth!

Page 48 Top: Thalita Murray.

Page 48 Bottom: Bradshaw Entertainment Inc.

Page 49 Top: Bradshaw Entertainment Inc.

Page 49 Middle: Remarkable Woodworks.

Page 49 Bottom: Bradshaw Entertainment Inc.

Top Left: Stef Brown Photo.

Bottom Left: Thalita Murray.

Right: Remarkable Woodworks.
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WRLA APP

NEW WRLA 
SHOWCASE 
APP FEATURES
Amber Gomez, WRLA

Back for the 2022 WRLA Building & Hardware Showcase, the 
WRLA has designed an interactive app to help you plan and 
maximize your show experience. We’ve brought back some 

of the popular features from past shows and added a few new 
ones we think you’ll love. The app will launch in early January 
2022 (don’t worry we will email everyone details when it is live), 
and you can find and download it on Apple’s App Store or Google 
Play by searching WRLA. If you already have the app, that’s great! 
We will send out a new password for this Showcase. 

So, why use an app?

 YOU ARE IN-THE-KNOW. 
The most up-to-date Showcase information is on the app, including 
any last-minute changes or updates that you might need to know 
about. In addition, activating the push notifications lets us send you 
any quick notices of any changes or activities that are about to start. 

 PLAN YOUR VISIT. 
With so much to see and do, the app allows you to maximize your 
time by helping you plan your schedule. Make sure you see your 
regular suppliers while checking out new ones. Don’t want to miss 
that education session? Add it to your personal schedule and you’ll 
have a built-in reminder.

 NEW PRODUCTS. 
Yup—these are on the app too. Want to learn what is new for 
2022? Check out the New Product area of the app. Learn about 
the great new products you’ll see featured in the New Product 
Area at the show, then go visit the exhibitor booth to learn more 
from the experts. 

 SHOW SPECIALS. 
The WRLA will be listing all show special on the app so you can 
get the best deals. 

 DON’T MISS OUT.
In addition to our exhibitors, we have all the week’s activities 
planned out for your perusal. Check out the education sessions, 
events and other WRLA happenings. 

 CHAT WITH OTHER ATTENDEES  
AND EXHIBITORS. 
When you download the app, you can create a personal profile. 
Once created, you can chat with other WRLA attendees and exhib-
itors. Message them to set up booth appointments, ask about a 
product or just organize a meet up while you’re in Winnipeg. 

 SAVE SOME PAPER. 
More people using the app means fewer showbooks printed—a win 
for the environment. 
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All below courses are included in the two-day show delegate registration.  
For most sessions it will be rushed seating with limited capacity.

WEDNESDAY, MAR 30 
BUILDING SCIENCE AND ENERGY EFFICIENCY DAY 
GORD COOKE, PRESIDENT OF BUILDING KNOWLEDGE CANADA 

8:30 – 16:30
RBC Convention Centre 

Session 1: The Compelling Energy Efficiency Trends in Building Codes  
and Programs
The Opportunities and Challenges of Part 9.36 of the NBC for the Building Supply Chain

This session will outline the history of energy efficiency requirements in national and 
provincial building codes and the compelling proposed requirements from now until  
2035 as the industry moves towards net-zero energy objectives. The trend and the 
proposed changes present excellent opportunities, but also specific challenges for 
the building supply industry as designers, builders, sub-contractors and homeowners 
look for simple, cost effective ways to integrate the changes into their projects. During 
the session, participants will learn how common energy efficiency programs such as 
ENERGY STAR for New Homes and The EnergGuide Rating system foreshadow the  
code changes and provide helpful examples of technologies and building processes 
that meet ever-increasing code expectations. This session will demonstrate how the 
prescriptive and performance paths available in the energy efficiency section of the 
National Building Code, PART 9.36, can be used to help the building supply chain 
optimize costs. For example, the building supply chain will benefit from understanding 
how window glazing choices can be traded off against HVAC equipment choices to 
optimize costs, while reducing comfort complaints.

Session 2: Understanding Building Science to Help Builders Make Better Decisions

This session will outline the fundamentals of Canadian building science that ensures 
homes are simultaneously safe, healthy, durable, comfortable, energy efficient and cost 
effective. Participants will learn the six basic physics rules of air, heat and moisture 
flow that every designer, builder and trade contractor need to be able to apply to the 
building material choices and construction process decisions they make. The session 
will help participants choose and recommend appropriate building materials for specific 
applications to lower risks and present opportunities for better building performance for 
their builder/renovator customers. This session will also highlight the wide range of tools, 
testing equipment and performance measures available to builders that help validate cost 
saving measures, evaluate trade partner performance, focus quality assurance initiatives 
and direct warranty and customer service work. These tools and techniques will be 
highlighted in this session as well as why the building supply chain needs to be aware of 
them to help clients be ever more cost effective.

Register online for the 
free full-day session.  
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EDUCATION SESSIONS

WEDNESDAY, MAR 30 (CONTINUED)
Session 3: The Best Building Practices for Creating High Performance Homes
The Top 10 Building Material/Processes to Create Better Performing Homes

This session will identify the top 10 building materials or processes building material suppliers will want 
to make available to their customers over the next one, three or seven-year time frame to empower the 
construction of high-performance homes that meet the ever-increasing expectations of homeowners. 
The focus will be on materials and processes that improve energy performance, resiliency and carbon 
contribution while recognizing the need for cost-effective, buildable decisions. In addition, energy 
modelling examples will be presented to demonstrate how these materials and processes are often 
evaluated by builders and the energy advisors they consult with to meet code or energy program 
objectives. Performance testing of homes will be discussed.

Session 4: The Perfect Wall—Both Above and Below Grade, and the Windows that are in Them
A Deeper Dive into High-Performance that Optimize Heat, Air and Moisture Flow

This session will demonstrate the three strategies for optimizing the performance of walls, including 
the strategic use of wood and different insulation types. The five key elements of advanced framing will 
be identified. Then the best techniques and materials for optimizing air and water management will be 
outlined, including alternatives for effective air barriers and the latest in water management detailing  
and the material options available to the industry. This session will also outline the opportunities 
available with the wide range of window glazing and coating choices and how they affect comfort,  
energy performance and moisture control. The session will include the latest recommendations for 
proper installation detailing in a variety of different wall sections.

HR BOOTCAMP—THE BASICS OF HR FOR SUPERVISORS  
AND MANAGERS 
RENEE BOYDA, LEGACY BOWES 

12:00 – 14:00 
Delta Hotels Winnipeg 

This workshop will provide supervisors and managers with a practical overview of key HR concepts with 
tips and tools that can be used to avoid HR issues. We will touch on several topics including recruitment, 
onboarding, respectful workplace, employee engagement, performance management and progressive 
discipline. HR Bootcamp will prepare you to handle the challenging task of leading people more 
effectively and efficiently.

PROACTIVE SELLING: A HUMAN RELATIONS APPROACH 
ROB MCINTYRE, PRESIDENT, MANAGING PARTNER & MASTER TRAINER  
AT DALE CARNEGIE 

14:15 – 16:15 
Delta Hotels Winnipeg 

To offer your customers value, you must first have a clear understanding of their needs. To that end, the 
most important thing you can do in any customer interaction is ask questions and then listen. Once you 
have a firm grasp on their requirements, you can offer solutions and then ask for the opportunity to form 
a business partnership. In this workshop, we will explore the Four Interest Areas and the questions to 
ask to uncover them.
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THURSDAY, MAR 31 
THE FUTURE OF RETAIL IS “PHYGITAL”: IS YOUR STORE  
READY FOR THE ELECTRONIC SHELF LABEL REVOLUTION?
DIEGO MAZZONE, PRESIDENT AND CEO OF JRTECH SOLUTIONS

10:00 – 10:45 
Room 1125, RBC Convention Centre

As president and CEO of JRTech Solutions, Diego Mazzone runs the leading Electronic Shelf Label 
(ESL) supply and integration company in North America. With more than 700 client stores installed with 
over 11 million ESLs and having been in the market since 2008, Diego will show you how Pricer optical 
electronic shelf labels do more than change prices. Now, Pricer ESLs change your current environment 
of employees managing labels to one where your labels manage your employees. In this session, you will 
learn about all the new trends, tools and opportunities you can have beyond price automation with ESLs 
to help you fulfill your operational strategies and turn your physical store into a “phygital” environment.

ELECTRIC VEHICLE 101 AND FLEET CONSIDERATIONS 
MARC BEGHIN, FOUNDER, EASYEV INC.

11:00 – 11:45 
Room 1125, RBC Convention Centre

Join Marc for Electric Vehicles 101 and Fleet Considerations as he provides an overview of the electric 
vehicle space, allowing you to gain an introductory perspective on how transportation is changing right 
before our eyes. In this session, Marc will get you up-to-speed on terminology, charging infrastructure, 
network monitoring, benefits and obstacles, while discussing trends in the electrification of mobility and 
touch upon considerations for fleet application.

OH NO! STAYING COOL IN CRISIS 
STEPHANIE FUNG, DIRECTOR OF MARKETING & COMMUNICATIONS,  
DOOLEY COMMUNICATIONS 

12:00 – 12:30 
Room 1125, RBC Convention Centre

Crises happen. What you do when everything hits the fan can make or break your organization. 
Transparency is key to developing a crisis communications plan, but who needs to know what? We’ll go 
over key ways to plan for and handle a crisis so you’re prepared in your communications going forward. 
We’ll also touch on when not to act, the importance of risk management and training for crisis situations 
and some steps to take so you can keep a level head and run your organization.

SOCIAL MEDIA 101 
CHARMAINE JENNINGS, FOUNDER AND CEO OF STRATEGIC CHARM BOUTIQUE 

13:00 – 13:45 
Room 1125, RBC Convention Centre 

Now more than ever we’re seeing the benefit of having an online presence for business. While your 
website is your home base on the Internet, many consumers first go to a company’s social media 
accounts to learn more about their brand and the value of the products and services they offer.  
Building an online presence is more than just creating a few social media accounts, it’s about knowing 
who your target audience is, where they spend their time online and understanding how to provide  
them with value while building an engaged online community. In this workshop you’re going to learn  
how to define your target audience and best practices for utilizing key social media platforms like 
Facebook, Instagram and Twitter.
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EDUCATION SESSIONS

THURSDAY, MAR 31 (CONTINUED) 
INTERVIEWING 101 
STEPHEN BORER, PARTNER, DMC RECRUITMENT GROUP

14:00 – 14:30
Room 1125, RBC Convention Centre

With over 20 years experience in recruitment and having interviewed over 10,000 
(yes, that ages him!) candidates, Stephen Borer is a leader in the building materials 
recruitment market. Stephen takes you through how to effectively interview candidates, 
and shares tips and tricks to spot the best talent to add to your organization.

THE GREAT CANADIAN LABOUR CRUNCH: HOW TO ADAPT  
TO THE LABOUR SHORTAGE SITUATION
PANELISTS INCLUDE: MATT NEUFELD, IMMIGRATE AND JEFF KIDD, MANAGER, 
BUSINESS DEVELOPMENT, PROGRAMMED INSURANCE BROKERS INC.

14:45 – 15:35
Room 1125, RBC Convention Centre

Panel discussion to address current labour force issues and potential solutions.

FRIDAY, APR 1
THE VALUE PROPOSITION FOR HIGH PERFORMANCE  
WINDOWS AND DOORS
HARRY SCHROEDER, MANAGER OF ENGINEERING AT EFFICIENCY MANITOBA 

10:00 – 10:45
Room 1125, RBC Convention Centre

This presentation will highlight the value of high-performance windows and doors in the marketplace. 
Providing an overview of window technology and explaining performance metrics, participants will  
gain the tools they need to answer questions to increasingly informed customers. The discussion  
will move the focus of purchasing from cost to value, providing a higher level of customer satisfaction 
and improving your bottom line. Highlights of current national and local initiatives to support high 
performance windows and doors will also be included.

LEVERAGING INSTAGRAM FOR BUSINESS
CHARMAINE JENNINGS, FOUNDER AND CEO OF STRATEGIC CHARM BOUTIQUE 

11:00 – 11:45
Room 1125, RBC Convention Centre

Instagram is one of the top 10 social media platforms in the world, and it’s growing with more users and 
more business value every day. Instagram is a platform that encompasses many different ways to share 
content and interact with your ideal customers, and is always evolving to enhance the user experience. 
In this workshop you’re going to learn the benefits of Instagram stories, gain content ideas for your  
feed, understand how to find the right hashtags and more best practices on how to leverage Instagram 
for business.

Register online for the 2022 WRLA Building & Hardware Showcase in Winnipeg at RBC Convention Centre. S
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MASTER CLASS  
WORKSHOP SCHEDULE
MONDAY, MAR 28 - TUESDAY, MAR 29
MANUAL ESTIMATING LEVEL 1: ESTIMATING 
FUNDAMENTALS—DECKS & GARAGES 
STAN BURKHOLDER, INDUSTRY TRAINER 

8:00 – 16:00 (Only 18 spots left)
Delta Hotels Winnipeg 

This two-day introductory course teaches you the basic knowledge of estimating for  
a variety of projects including decks, garages and roofs. You will gain the knowledge  
base of the products and be able to understand the steps used in these projects -  
from estimating to completion.

WRLA member price: $578.00 + GST. Register online.

WEDNESDAY, MAR 30
PRINCIPLES OF YARD AND WAREHOUSE OPERATIONS
STAN BURKHOLDER, INDUSTRY TRAINER 

8:00 – 16:00 (Only 16 spots left)
Delta Hotels Winnipeg 

This one-day course focuses on the principles to successfully operate a building centre 
yard or warehouse. Learn the key principles of efficient inventory management, logistics, 
customer service, yard layout, equipment and safety.

WRLA member price: $289.00 + GST. Register online.

THURSDAY, MAR 31 - FRIDAY, APR 1 
MANUAL ESTIMATING LEVEL 2: ESTIMATING FOR 
RESIDENTIAL CONSTRUCTION
STAN BURKHOLDER, INDUSTRY TRAINER 

8:00 – 16:00 (Only 16 spots left)
Delta Hotels Winnipeg 

This two-day course trains employees who work with contractors and other customers. 
The second Manual Estimating course trains you to supply correct materials, provide 
accurate pricing and successfully participate in the sales process. One of the many 
things you will learn is to produce accurate and professional estimates based on 
residential blueprints.

WRLA member price: $578.00 + GST. Register online.

Training is essential for success and 
businesses like yours need to stay 
competitive. There are solid reasons 
why training makes good business 
sense. Training increases productivity, 
boosts employee morale and improves 
retention and increases the overall 
efficiency of your operations. 

The WRLA knows training can be 
expensive, and meeting general 
overhead costs in today’s competitive 
marketplace can be challenging. 
To help, we have researched grant 
opportunities by region where 
your business can receive funding 
support to help your new or existing 
workers access the skills, tools and 
opportunities they need to provide your 
business with the skilled workers you 
need to succeed. Email wrla@wrla.org 
for more information.
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https://www.eventbrite.ca/e/2022-wrla-building-hardware-showcase-registration-168439315527
https://www.eventbrite.ca/e/2022-wrla-building-hardware-showcase-registration-168439315527
https://www.eventbrite.ca/e/2022-wrla-building-hardware-showcase-registration-168439315527
mailto:wrla%40wrla.org?subject=
https://www.workbc.ca/Employer-Resources/BC-Employer-Training-Grant/Workforce-Training-Stream.aspx
https://www.alberta.ca/canada-alberta-job-grant.aspx
https://www.saskatchewan.ca/business/hire-train-and-manage-employees/apply-for-the-canada-saskatchewan-job-grant
https://www.retrainmanitoba.com
http://www.canada-ontario.jobgrant.org
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ACCEO SOLUTIONS INC.
Booth 659
Anne-Marie Leclerc

 anne-marie.leclerc@acceo.com
 581-999-3045
 www.acceorenovation.com

ACCUPIPE INC.
Booth 457
Garnet Peters 

 office@accupipemfg.ca
 204-331-3003 
 www.accupipemfg.ca

ACE HARDWARE CANADA
Booth 830
Mark Mossman

 mark.mossman@peaveyindustries.com
 519-859-4603
 www.ace-canada.ca

AFA FOREST PRODUCTS INC.
Booth 365 & 366
George McCart

 gmccart@afaforest.com
 416-735-2783
 www.afaforest.com

AIRFAST DISTRIBUTORS
Booth 754
Brian Lotz

 brianl@airfastdistributors.com
 604-866-9904
 www.airfastdistributors.com

ALEXANDRIA MOULDING
Booth 439
Jake Gorski

 jgorski@alexmo.com
 204-295-9098
 www.alexandriamoulding.com

ALL WEATHER WINDOWS
Booth 1118
Tracy Nadiger

 tnadiger@allweatherwindows.com
 780-975-8656
 www.allweatherwindows.com

ALLEGION CANADA/ 
SCHLAGE CANADA 
Booth 575
Jody Floyd Genttner

 jody.floydgenttner@allegion.com
 647-354-1835 
 www.allegion.ca 

ALL-FAB BUILDING COMPONENTS
Booth 551
Andrew Reimer

 areimer@all-fab.com
 204-470-6314
 www.all-fab.com

ALLIANCE DOOR  
PRODUCTS CANADA
Booth 449
Hardy Rahn

 hardy.rahn@alliancedoorproducts.com
 204-661-1004
 www.alliancedoorproducts.com

ALLMAR INC.
Booth 761
Elise Mayberry 

 elise@allmar.com
 204-668-3000
 www.allmar.com

ALPINE MOULDINGS LTD.
Booth 580
Regan Toews

 regan@alpinemouldings.ca
 403-627-6780
 www.alpinemouldings.ca

AMVIC BUILDING SYSTEM
Booth 432
Laura Catalan

 lcatalan@amvicsystem.com
 416-410-5674
 www.amvicsystem.com

ARW TRUCK EQUIPMENT LTD.
Booth 803
Trevor Steinke

 tsteinke@arwtruck.com
 780-436-1406
 www.arwtruck.com

The Showcase Exhibitor list is accurate as of December 8, 2021. Please refer to the Showcase App for the latest information.

https://www.wrla.org/advertise/
mailto:anne-marie.leclerc%40acceo.com?subject=
http://www.acceorenovation.com
mailto:office%40accupipemfg.ca?subject=
http://www.accupipemfg.ca
mailto:mark.mossman%40peaveyindustries.com?subject=
http://www.ace-canada.ca
mailto:gmccart%40afaforest.com?subject=
http://www.afaforest.com
mailto:brianl%40airfastdistributors.com?subject=
http://www.airfastdistributors.com
mailto:jgorski%40alexmo.com?subject=
http://www.alexandriamoulding.com
mailto:tnadiger%40allweatherwindows.com?subject=
http://www.allweatherwindows.com
mailto:jody.floydgenttner%40allegion.com?subject=
http://www.allegion.ca
mailto:areimer%40all-fab.com?subject=
http://www.all-fab.com
mailto:hardy.rahn%40alliancedoorproducts.com?subject=
http://www.alliancedoorproducts.com
mailto:elise%40allmar.com?subject=
http://www.allmar.com
mailto:regan%40alpinemouldings.ca?subject=
http://www.alpinemouldings.ca
mailto:lcatalan%40amvicsystem.com?subject=
http://www.amvicsystem.com
mailto:tsteinke%40arwtruck.com?subject=
http://www.arwtruck.com
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AUTOSTAK SYSTEMS (CANADA) INC.
Booth 765
Paul Tagarelli

 paul@autostak.ca
 905-719-3766
 www.autostak.com

 B 
BAILEY METAL PRODUCTS LIMITED
Booth 245
Trevor Patrick

 tpatrick@bmp-group.com
 403-956-9326
 www.bmp-group.com

BARKMAN CONCRETE
Booth 221
Tim Fast

 tfast@barkmanconcrete.com
 204-770-6708
 www.barkmanconcrete.com

BC WOOD SPECIALTIES GROUP
Booth 555
Kit Crowe

 kcrowe@bcwood.com
 604-716-0944
 www.bcwood.com

BELANGER LAMINATES INC. 
Booth 459
Pierre Charland

 pierre.charland@belanger-laminates.com 
 438-275-1447
 www.belanger-laminates.com

BISSETT FASTENERS 
Booth 431
Bill Kinchen

 bkinchen@bissettfasteners.ca
 204-990-9997
 www.bissettfasteners.ca

BOYD DISTRIBUTORS INC. 
Booth 570
Jill Palichuk

 jill.palichuk@boyddistributors.com
 780-451-8876
 www.boyddistributors.com

BRANDT MATERIALS HANDLING
Booth 710 & 711
Rhiannon Millard

 rmillard@cervusequipment.com
 306-242-3411 
 www.cervusequipment.com/forklifts 

BUILDERS CHOICE PRODUCTS LTD.
Booth 737
Ron Yeomans

 ryeomans@builderschoice.ca
 306-523-2150
 www.builderschoice.ca

BUILDING PRODUCTS OF  
CANADA CORP.
Booth 705
Mike Russnak

 mrussnak@bpcan.com
 780-719-7563
 www.bpcan.com

BURLINGTON MERCHANDISING & 
FIXTURES
Booth 413
Brian Glen

 bglen@bmfonline.com
 416-389-6070
 www.bmfonline.com

BURROWS LUMBER INC.
Booth 341
Igor Lafaeff

 igor.lafaeff@burrowslumber.com
 204-925-6223
 www.burrowslumber.com

 C 
CANADA CARTAGE
Booth 546
Keith Rathgeber

 krathgeber@canadacartage.com
 403-826-6639
 www.canadacartage.com

https://can.sika.com/
https://www.vistarailings.com/
mailto:paul%40autostak.ca?subject=
http://www.autostak.com
mailto:tpatrick%40bmp-group.com?subject=
http://www.bmp-group.com
mailto:tfast%40barkmanconcrete.com?subject=
http://www.barkmanconcrete.com
mailto:kcrowe%40bcwood.com?subject=
http://www.bcwood.com
mailto:pierre.charland%40belanger-laminates.com?subject=
http://www.belanger-laminates.com
mailto:bkinchen%40bissettfasteners.ca?subject=
http://www.bissettfasteners.ca
mailto:jill.palichuk%40boyddistributors.com?subject=
http://www.boyddistributors.com
mailto:rmillard%40cervusequipment.com?subject=
http://www.cervusequipment.com/forklifts
mailto:ryeomans%40builderschoice.ca?subject=
http://www.builderschoice.ca
mailto:mrussnak%40bpcan.com?subject=
http://www.bpcan.com
mailto:bglen%40bmfonline.com?subject=
http://www.bmfonline.com
mailto:igor.lafaeff%40burrowslumber.com?subject=
http://www.burrowslumber.com
mailto:krathgeber%40canadacartage.com%20?subject=
http://www.canadacartage.com
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CANADIAN FOREST PRODUCTS  
LTD. (CANFOR) 
Booth 750
Mike Almond

 michael.almond@canfor.com
 604-264-6291 
 www.canfor.com

CAN-CELL INDUSTRIES INC.
Booth 605
Serena Strand

 serena.strand@can-cell.com
 780-447-1255
 www.can-cell.com

CANWEL BUILDING MATERIALS
Booth 529
Randy Pearce

 randy.pearce@canwel.com
 780-453-9738 
 www.canwel.com

CASHIERPRO
Booth 424
Dave Pestill

 dave.pestill@cashierpro.com
 888-250-8135 ext 706
 www.cashierpro.ca

CASTLE BUILDING CENTRES  
GROUP LTD.
Booth 215
Matt Raetsen

 mraetsen@castle.ca
 905-564-3307
 www.castle.ca

CEDARLINE INDUSTRIES LTD.
Booth 406
Ron Tu

 rtu@cedarline.net
 604-561-4747
 www.cedarline.net

CENTURY ALUMINUM RAILINGS
Booth 612
Ken Scott

 kscott@cendekrailings.com
 250-809-6815
 www.centuryrailings.com

CERTAIN TEED
Booth 543
Chris Freedman

 chris.r.freedman@saint-gobain.com
 647-517-3241
 www.certainteed.com

CGC INC.
Booth 582
Michelle Morris

 mymorris@cgcinc.com
 903-803-5671
 www.cgcinc.com

CHERRY INSURANCE
Booth 763
Rob Robinson

 rrobinson@cherryinsurance.net
 306-653-2313
 www.cherryinsurance.ca

CINDERCRETE PRODUCTS LTD.
Booth 581
Russ Lebell

 rlebell@cindercrete.com
 306-789-2636
 www.cindercrete.com

CITY SHEET METAL CO. LTD.
Booth 327
Rhett Pearce

 bammktg@mts.net
 204-255-1800
 www.bamarketing.ca 

CLEARSECURE MANUFACTURING & 
DISTRIBUTION
Booth 464
Vince Croker

 vince@rockglass.ca
 204-510-2270
 www.unbreakablewindows.com

CLICKTRIM
Booth 753
Sheldon Goodheart

 sg@clicktrim.com
 403-556-5689
 www.clicktrim.com 

https://www.cloverdalepaint.com/
https://www.holmesgaragedoor.com/
mailto:michael.almond%40canfor.com?subject=
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mailto:randy.pearce%40canwel.com?subject=
http://www.canwel.com
mailto:dave.pestill%40cashierpro.com?subject=
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mailto:mraetsen%40castle.ca?subject=
http://www.castle.ca
mailto:rtu%40cedarline.net?subject=
http://www.cedarline.net
mailto:kscott%40cendekrailings.com?subject=
http://www.centuryrailings.com
mailto:chris.r.freedman%40saint-gobain.com?subject=
http://www.certainteed.com
mailto:mymorris%40cgcinc.com?subject=
http://www.cgcinc.com
mailto:rrobinson%40cherryinsurance.net?subject=
http://www.cherryinsurance.ca
mailto:rlebell%40cindercrete.com?subject=
http://www.cindercrete.com
mailto:bammktg%40mts.net?subject=
http://www.bamarketing.ca
mailto:vince%40rockglass.ca?subject=
http://www.unbreakablewindows.com
mailto:sg%40clicktrim.com?subject=
http://www.clicktrim.com
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CLOVERDALE PAINT INC.
Booth 576
Wayne Hoogenboom

 whoogenboom@cloverdalepaint.com
 403-896-1621
 www.cloverdalepaint.com

COLONIAL ELEGANCE
Booth 320
Rhett Pearce

 rhettp.bam@mymts.net
 204-255-1800
 www.colonialelegance.com

CONGLOM
Booth 326
Rhett Pearce

 rhettp.bam@mymts.net
 204-255-1800
 www.conglom.com

CREATIVE DOOR SERVICES LTD.
Booth 636
Daryl Laprade

 dlaprade@creativedoor.com
 780-930-4326
 www.creativedoor.com

CSI CANADA
Booth 906
Andrew McPherson 

 andrew@csisports.net
 204-284-1874
 www.csisports.ca 

 D
DAKERYN INDUSTRIES
Booth 383
Kaitlyn Chimko

 kaitlyn_chimko@dakeryn.com
 587-991-8056
 www.dakeryn.com

DELROC INDUSTRIES LTD.
Booth 611
Derrick Gray

 dgray@delroc.com
 604-533-0599
 www.delroc.com

DFM WEST 
Booth 317 & 319 
Eric Dalton

 eric@distdfm.com
 604-942-1035
 www.dfmwest.ca

DIABLO TOOLS
Booth 321
Rhett Pearce

 rhettp.bam@mymts.net
 204-255-1800
 www.diablotools.com 

DMC RECRUITMENT GROUP 
Booth 510
Gillian Mitchell

 gmitchell@dmcrecruitment.com
 289-838-2537
 www.dmcrecruitment.com

DOMTEK BUILDING PRODUCTS
Booth 547
Tyler Mancini

 tyler@domtek.ca
 204-791-9699
 www.domtek.ca

DOORTECH MFG & DISTRIBUTION 
Booth 332
David Doty

 ddoty@doortechltd.ca
 204-633-7133
 www.doortechltd.ca

DOVER MARTIN GROUP
Booth 239
Peter Martin

 pmartin@martind.ca
 514-420-6030
 www.dfp.ca

DUCAN 
Booth 324 
Rhett Pearce

 rhettp.bam@mymts.net
 204-255-1800
 www.ducan.com

DUCHESNE ET FILS LTÈE
Booth 548
Bruce Filek

 bruce.filek@duchesne.ca
 902-456-7965
 www.duchesne.ca

http://www.sellickequipment.com/
https://cherryinsurance.ca/
https://www.dealerschoicedistribution.ca/en/
mailto:whoogenboom%40cloverdalepaint.com?subject=
http://www.cloverdalepaint.com
mailto:rhettp.bam%40mymts.net?subject=
http://www.colonialelegance.com
mailto:rhettp.bam%40mymts.net?subject=
http://www.conglom.com
mailto:dlaprade%40creativedoor.com?subject=
http://www.creativedoor.com
mailto:andrew%40csisports.net%20?subject=
http://www.csisports.ca
mailto:kaitlyn_chimko%40dakeryn.com?subject=
http://www.dakeryn.com
mailto:dgray%40delroc.com?subject=
http://www.delroc.com
mailto:eric%40distdfm.com?subject=
http://www.dfmwest.ca
mailto:rhettp.bam%40mymts.net?subject=
http://www.diablotools.com
mailto:gmitchell%40dmcrecruitment.com%20?subject=
http://www.dmcrecruitment.com
mailto:tyler%40domtek.ca?subject=
http://www.domtek.ca
mailto:ddoty%40doortechltd.ca?subject=
http://www.doortechltd.ca
mailto:pmartin%40martind.ca?subject=
http://www.dfp.ca
mailto:rhettp.bam%40mymts.net?subject=
http://www.ducan.com
mailto:bruce.filek%40duchesne.ca?subject=
http://www.duchesne.ca
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DUPONT
Booth 253
Fabiani Pereira

 fabiani.pereira@dupont.com
 905-302-2063
 www.dupont.ca

DURABUILT WINDOWS &  
DOORS INC.
Booth 755
Henny Sunner

 hennys@durabuiltwindows.com
 780-266-8283
 www.durabuiltwindows.com

 E 
ECI SOFTWARE SOLUTIONS
Booth 468
Patrick Taleghani

 ptaleghani@ecisolutions.com
 518-724-1745
 www.ecisolutions.com

ECOPOXY
Booth 349
Jack Mandael

 jack@ecopoxy.com
 204-209-0085
 www.ecopoxy.com

ELI-CHEM RESINS CO UK 
Booth 237
Heidi Werschler

 heidi@elichem.co.uk
 204-793-9446
 www.elichem.co.uk

EPAK INC. 
Booth 586
Doug Reimer

 doug.reimer@epak.ca
 204-294-6001
 www.epak.ca

EVERLAST GROUP OF COMPANIES
Booth 211
Vince Porcelli

 vince@everlastproducts.ca
 416-241-8527

EXCELSIOR FLOORING CORP. 
Booth 345
Anton Ugandeev 

 anton@excelsiorflooring.com
 778-858-7955

EXPOCRETE, AN  
OLDCASTLE COMPANY
Booth 729
Natasha Bosch

 natasha.bosch@oldcastle.com
 587-920-3929
 www.expocrete.ca

 F
FALCON EQUIPMENT
Booth 249
Joel Gibson

 jgibson@falconequip.com
 604-868-1200
 www.falconequip.com

FEDERATED INSURANCE
Booth 343
Wayne Budge

 wayne.budge@federated.ca
 204-786-6431
 www.federated.ca

FIBERON
Booth 508
Shawn Ferro

 shawn.feero@fiberondecking.com
 416-797-1868
 www.fiberondecking.com

FULL CIRCLE PLASTICS LTD.
Booth 429
Jonathan Beekman

 jonathan@fullcircleplastics.com
 403-380-4424
 www.fullcircleplastics.com

https://www.wrla.org/events/wrla-show/
https://www.harrisrebar.com/
https://www.torbsa.com/
mailto:fabiani.pereira%40dupont.com?subject=
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 G
GAF CANADA ULC
Booth 389
Greg Griffen

 greg.griffin@gaf.com
 204-905-1541
 www.gaf.ca

GANG-NAIL TRUSSES
Booth 512
Dan Sveinbjornson

 dan@gangnailtruss.ca
 306-551-9300
 www.gangnailtruss.ca

GENTEK BUILDING PRODUCTS 
Booth 489
Sherry van Ogtrop 

 svanogtrop@associatedmaterials.com 
 905-973-5141
 www.gentek.ca

GH THE LEVELLER
Booth 476
Colette Heschel

 heschel@sasktel.net
 306-741-0774
 www.ghleveller.com

GOODFELLOW INC.
Booth 501
Kevin Weibe

 kwiebe@goodfellowinc.com
 204-995-1304
 www.goodfellowinc.com

 H
HARRIS REBAR
Booth 665
Jeff Lea

 jlea@harrisrebar.com
 604-946-1231
 www.harrisrebar.com

HOLLAND IMPORTS INC.
Booth 421
Hafeez Punjani

 marketing@hollandimports.com
 604-299-5741
 www.hollandimports.com

HOLMES GARAGE DOORS
Booth 377
Jason Tostao

 jtostao@clopay.com
 416-559-5495
 www.homesgaragedoor.com

HOLZ TECHNIC
Booth 660
Eleonora Dalfovo 

 eleonora.dalfovo@rothoblaas.com
 416-885-6483

HOME HARDWARE STORES LTD.
Booth 680
Andrew Parkhill

 andrew.parkhill@homehardware.ca
 604-751-3853
 www.homehardware.ca

HOMEFLASH INC.
Booth 381
Richard McLauchlan

 richard@homeflash.com
 403-938-6100
 www.homeflash.com

 I
IKO INDUSTRIES LTD.
Booth 361
Danny Strachan

 daniel.strachan@iko.com
 416-432-9199
 www.iko.com

IMPERIAL BUILDING PRODUCTS
Booth 585
James Ram

 james.ram@imperialbp.ca
 778-951-4974
 www.imperialbp.ca
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IMPERIAL MANUFACTURING 
Booth 325
Rhett Pearce

 rhettp.bam@mymts.net
 204-255-1800
 www.imperialgroup.ca

INSTONE PRODUCTS
Booth 491
Jason Duniec

 jason@instoneproducts.ca
 403-408-9602
 www.instoneproducts.ca

 J
JELD-WEN WINDOWS AND DOORS
Booth 437
Paul Commisso

 pcommisso@jeldwen.com
 416-708-9794
 www.jeld-wen.ca

JOHNS MANVILLE 
Booth 305
James Fulcher

 james.fulcher@jm.com
 204-941-1953
 www.jm.com

JRTECH SOLUTIONS
Booth 385
Lunedree Benobon

 lbenobon@jrtechsolutions.com
 514-889-7114 ext. 704
 www.jrtechsolutions.com

 K
KAYCAN LTD.
Booth 760
Chad Isbister

 chad15@kaycan.com
 204-333-3547
 www.kaycan.com

KERRIDGE COMMERCIAL SYSTEMS
Booth 227
Megan Turner 

 megan.turner@kerridgecs.com
 484-860-3369 

KEYSTONE PRODUCTS
Booth 335
Frank Hofer

 frank@keystoneproducts.ca
 204-981-2782
 www.keystoneproducts.ca 

KING MARKETING
Booth 834
Fab Di Nella

 fabd@kingmkt.com
 204-509-8088
 www.kingmkt.com

KNAPE & VOGT 
Booth 322 
Rhett Pearce 

 rhettp.bam@mymts.net 
 204-255-1800 
 www.knapeandvogt.com

KOHLTECH WINDOWS &  
ENTRANCE SYSTEMS
Booth 205
Sheldon Penman

 spenman@kohltech.com
 780-298-0039
 www.kohltech.com

KT PRODUCTS
Booth 455
Eric Dalton

 eric@distdfm.com
 604-942-1035
 www.dfmwest.ca

 L 
LAFARGE CANADA INC.
Booth 642
Kristine McMurtry

 kristine.mcmurtry@lafarge.com
 403-478-2899
 www.lafarge.ca
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LANCASHIRE DISTRIBUTION
Booth 359
Mike Boyd

 mike.b@lancashire.ca
 306-581-6988
 www.lancashire.ca

LEPAGE - DIVISION OF HENKEL
Booth 569
James Hunt

 james.hunt@henkel.com
 403-835-6236
 www.lepage.ca

LIV BUILDING PRODUCTS INC. 
Booth 338
Rick Churchill

 rchurchill@livbp.com
 905-630-4420
 www.livbuildingproducts.com

LIVE EDGE TIMBER CO.
Booth 435
Stephanie Landry

 stephanie@liveedgetimber.com
 819-281-8423
 www.liveedgetimber.com

LOAD LIFTER  
MANUFACTURING LTD.
Booth 625
Joe Birt

 j.birt@load-liftermfg.com
 647-239-5077
 www.load-liftermfg.com

LP BUILDING PRODUCTS
Booth 401
Jennifer Fink

 jennifer.fink@lpcorp.com
 214-726-5777
 www.lpcorp.com

LUXWOOD SOFTWARE TOOLS
Booth 684
Terry Davies

 terryd@luxwood.ca
 888-755-2020 ext 305
 www.luxwood.com

 M 
MAC SKYLIGHTS/MAC PLASTICS 
Booth 342
Doug Rutherford

 doug.rutherford@macskylights.com
 780-435-3761
 www.macskylights.com

MADERO
Booth 639
Jay Fafard

 jayf@westfour.ca
 306-934-5147
 www.madero.ca

MAGNUM FOREST PRODUCTS
Booth 733
Mike Froese

 mike.froese@magnumforestproducts.com
 204-992-3563
 www.magnumforestproducts.com

MAKITA CANADA INC.
Booth 426
Wade Cadger

 w.cadger@makita.ca
 431-557-2583
 www.makita.ca

MARCO INDUSTRIES
Booth 568
Joanne Westgarth

 jowestgarth@marcoindustries.com
 647-325-4581
 www.marcoindustries.com

MASTER HALCO 
Booth 587
Anna Forte

 aforte@masterhalco.com
 800-631-3388
 www.masterhalco.com

MAYFAIR LUMBER
Booth 511
Randy Aikins

 r.aikens@mayfairlumber.com
 403-463-3727
 www.mayfairlumber.com

MCLEAN LUMBER 
Booth 318
Curtis Butala

 curtis.butala@mcleanlumber.com
 403-467-9963
 www.mcleanlumber.com

METAL ROOFING & SIDING EXPERTS
Booth 807
Rob Soley

 rob.soley@metalexperts.ca
 587-435-3491
 www.metalexperts.ca

METRIE CANADA LTD. 
Booth 461
Tim Colosimo

 tim.colosimo@metrie.com
 204-330-1431
 www.metrie.com

MITEK
Booth 662
Brian Nolan

 brian.nolan@mii.com
 204-430-6846
 www.mitek.ca

MITTEN BUILDING PRODUCTS
Booth 617a
Francois Auger

 francois.auger@cornerstone-bb.com 
 403-203-8321 
 www.mittenbp.com

 N 
NATIONAL CONCRETE 
ACCESSORIES
Booth 633
Byron Pugh

 bpugh@nca.ca
 604-346-6682
 www.nca.ca

NATIONAL FOREST PRODUCTS LTD.
Booth 528
Willie Schrader

 willie@nationalforestproducts.com
 403-969-4262
 www.nationalforestproducts.com

NEOS GORDONPLY 
Booth 556
Todd Stacknick

 tstacknick@richelieu.com
 807-626-3448
 www.richelieu.com

 O
ODL CANADA INC.
Booth 571
Cathy Herzog

 cathy.herzog@odl.com
 416-526-9477
 www.canada.odl.com

OMC TOOLS AND HARDWARE 
Booth 739
Omar Chaaban 

 omar@omctool.com

ONDULINE NORTH AMERICA, INC. 
Booth 678
Paul Biagi

 pbiagi@onduline-usa.com
 980-621-8817
 www.onduline-usa.com

OWENS CORNING CANADA LP
Booth 344
Cara Rahaman

 cara.rahaman@owenscorning.com
 647-290-7444
 www.owenscorning.ca

 P
PACIFIC PANEL INC. 
Booth 615 
Lane Johnson 

 lane@pacificpanel.ca 
 403-203-0009 
 www.pacificpanel.ca 

mailto:mike.b%40lancashire.ca?subject=
http://www.lancashire.ca
mailto:james.hunt%40henkel.com?subject=
http://www.lepage.ca
mailto:rchurchill%40livbp.com?subject=
http://www.livbuildingproducts.com
mailto:stephanie%40liveedgetimber.com?subject=
http://www.liveedgetimber.com
mailto:j.birt%40load-liftermfg.com?subject=
http://www.load-liftermfg.com
mailto:jennifer.fink%40lpcorp.com?subject=
http://www.lpcorp.com
mailto:terryd%40luxwood.ca?subject=
http://www.luxwood.com
mailto:doug.rutherford%40macskylights.com?subject=
http://www.macskylights.com
mailto:jayf%40westfour.ca?subject=
http://www.madero.ca
mailto:mike.froese%40magnumforestproducts.com?subject=
http://www.magnumforestproducts.com
mailto:w.cadger%40makita.ca?subject=
http://www.makita.ca
mailto:jowestgarth%40marcoindustries.com?subject=
http://www.marcoindustries.com
mailto:aforte%40masterhalco.com?subject=
http://www.masterhalco.com
mailto:r.aikens%40mayfairlumber.com?subject=
http://www.mayfairlumber.com
mailto:curtis.butala%40mcleanlumber.com?subject=
http://www.mcleanlumber.com
mailto:rob.soley%40metalexperts.ca?subject=
http://www.metalexperts.ca
mailto:tim.colosimo%40metrie.com?subject=
http://www.metrie.com
mailto:brian.nolan%40mii.com?subject=
http://www.mitek.ca
mailto:francois.auger%40cornerstone-bb.com?subject=
http://www.mittenbp.com
mailto:bpugh%40nca.ca?subject=
http://www.nca.ca
mailto:willie%40nationalforestproducts.com?subject=
http://www.nationalforestproducts.com
mailto:tstacknick%40richelieu.com?subject=
http://www.richelieu.com
mailto:cathy.herzog%40odl.com?subject=
https://canada.odl.com/
mailto:omar%40omctool.com?subject=
mailto:pbiagi%40onduline-usa.com?subject=
http://www.onduline-usa.com
mailto:cara.rahaman%40owenscorning.com?subject=
http://www.owenscorning.ca
mailto:lane%40pacificpanel.ca?subject=
http://www.pacificpanel.ca


76 77YARDSTICK MAGAZINE    Winter 2021 YARDSTICK MAGAZINE    Winter 2021

EXHIBITOR PROFILEEXHIBITOR PROFILE

PARAGONE INC.
Booth 563
Sarah Talbot

 stalbot@gonats.ca
 418-878-8603
 www.gonats.ca

PASSEPORT ELITE 
Booth 420
Eric Dalton

 eric@distdfm.com
 604-942-1035
 www.dfmwest.ca 

PASSIVE HOUSE CANADA
Booth 235

 www.passivehousecanada.com

PHLIPBIT (PREFERRED INDUSTRIAL)
Booth 577
Rolf Effertz

 preferredindustrial.rolf@gmail.com
 604-968-8887
 www.phlipbit.com

PHOENIX FENCE CORP.
Booth 352
Geoff Galbraith

 geoff@phoenixfence.ca
 780-660-1095
 www.phoenixfence.ca

PIB (PROGRAMMED INSURANCE 
BROKERS INC.) 
Booth 676
Jeff Kidd

 jeff.kidd@pib.com
 226-220-2245
 www.pib.com

PLASTI-FAB LTD.
Booth 507
Frank Schippers 

 fschippers@plastifab.com 
 204-777-4707
 www.plastifab.com

PLY GEM BUILDING PRODUCTS
Booth 617b
Francois Auger

 francois.auger@cornerstone-bb.com 
 403-203-8321 
 www.plygem.ca

POWERHOUSE BUILDING 
SOLUTIONS 
Booth 310
Scott Emo

 scott@power-house.ca
 778-989-4990
 www.power-house.ca

PPG ARCHITECTURAL COATINGS
Booth 387
Laurence Thomas

 l.thomas@ppg.com
 514-592-9500
 www.ppg.com

PRIME FASTENERS
Booth 469 & 470
Darren Sveinson

 darren@primefasteners.mb.ca 
 204-291-8126
 www.primefasteners.ca 

 Q
QUIKRETE/TARGET PRODUCTS LTD.
Booth 530
Mike Coghill

 mcoghill@quikrete.ca
 204-807-3172 
 www.targetproducts.com

 R 
REGAL IDEAS
Booth 1002
Andrew Pantelelides

 andrew@regalideas.com
 604-952-4290
 www.regalideas.com

RESISTO
Booth 521
Brett Miller

 bmiller@resisto.ca
 204-232-5462 
 www.resisto.ca
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RICHELIEU HARDWARE
Booth 536 & 537
Martin Robert

 mrobert@richelieu.com 
 514-832-4010 ext 5018
 www.richelieu.com

ROCKWOOL 
Booth 670
Pamela Jay

 pamela.jay@rockwool.com 
 905-749-3024
 www.rockwool.com

RONA
Booth 525
Michel Bernier

 michel.bernier@rona.ca
 514-599-5900
 www.rona.ca

ROYAL BUILDING SOLUTIONS
Booth 542
Mical Kasweka 

 mkasweka@royalbp.com 
 289-952-3829 
 www.royalbuildingsolutions.com

 S
SASKATCHEWAN POLYTECHNIC
Booth 312

 www.saskpolytech.ca

SELJAX INT’L INC.
Booth 661
Braven Blackwell

 seljaxsales@seljax.com
 800-651-7955
 www.seljax.com

SENTRY BUILDING INNOVATIONS
Booth 375
Bob Woykin

 bwoykin@sentrybuilding.com
 604-616-7743
 www.roofnado.com

SEXTON GROUP LTD.
Booth 747
Laura Fisher

 lauraf@sextongroup.com
 204-694-0269
 www.sextongroup.com

SHERWIN WILLIAMS CONSUMER 
BRANDS GROUP CANADA 
Booth 356
Denis Ouellet 

 denis.ouellet@sherwin.com
 517-977-5205
 www.colorjourneys.ca

SIKA CANADA 
Booth 682
Bobby Cliffe

 cliffe.bobby@ca.sika.com
 403-999-2228
 www.sika.ca

SIMPSON STRONG-TIE  
CANADA, LIMITED
Booth 219
Brian Parson

 bparson@strongtie.com
 403-470-5862
 www.strongtie.com

SIS PANELS BY NEXXGEN  
BUILDING SYSTEMS
Booth 751
Cheryl Dyck

 cheryldyck@cassconsultinc.ca 
 403-615-6440 
 www.sispanels.com

SMOOTH ARC MFG.
Booth 644
Linley Doerksen

 linley@smootharcmfg.com
 204-208-0356
 www.smootharcmfg.com

SPECTIS MOULDERS
Booth 506
Kenton Pilek

 kentonp@spectis.com
 204-388-6700
 www.spectis.com 
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STEEL-CRAFT DOOR  
PRODUCTS LTD.
Booth 516
Tony Hedley

 thedley@steel-craft.ca
 780-453-3761
 www.steel-craft.ca

STELLA JONES INC. 
Booth 651
Jean Martin

 jmartin@stella-jones.com 
 437-224-4841
 www.stella-jones.com

SUPERFORM PRODUCTS LTD.
Booth 336
Jordan Devlin

 jordan@superformicf.com
 204-979-5696
 www.superformincf.com

SUPERIOR FORKLIFT LTD.
Booth 725
Larry Geni

 larry.geni@superiorforkliftltd.ca
 306-530-4028
 www.superiorforkliftltd.ca

 T 
TAIGA BUILDING PRODUCTS
Booth 201
Bob Preston

 bpreston@taigabuilding.com
 204-475-4664
 www.taigabuilding.com

TECHNISEAL INC.
Booth 735
Louise Fortier

 lfortier@techniseal.com 
 514-523-2110 ext 53242
 www.techniseal.com

THE DEALERS CHOICE
Booth 674
Joel Poloni

 joel.poloni@becn.com
 416-697-6188
 www.dealerschoicedistribution.ca

TIMBER MART 
Booth 475
Lorrie Hackett

 lorrie.hackett@timbrmart.com
 587-880-3103
 www.timbermart.ca

TIMBERTECH AZEK BUILDING 
PRODUCTS
Booth 309
John Klovansky

 john.klovansky@azekco.com 
 778-229-8664
 www.timbertech.com

TOJA GRID MODULAR  
PERGOLA SYSTEMS 
Booth 1000
Mike Rodine

 mike@toja.ca
 416-568-0879
 www.tojagrid.com

TORBSA LIMITED
Booth 229
Paul Williams

 paul@torbsa.com 
 416-570-8560
 www.torbsa.com

TOURISM WINNIPEG
Booth 213
Lynnea Adrian

 lynnea@tourismwinnipeg.com
 855-734-2489
 www.tourismwinnipeg.com

TRADEMARK INDUSTRIES 
Booth 579
Errol Suttner

 errol@trademarkindustriesinc.com
 647-668-7078
 www.trademarkindustriesinc.com

TRIMLITE MFG
Booth 1113
Eddie Choe

 eddiec@trimlite.com
 403-835-6928
 www.trimlite.com
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TRUNORTH DECKING
Booth 820
Jonathan Hensen

 jon.hensen@trunorthcomposites.com
 289-698-3325
 www.trunorthdeck.com

TRUSS FAB INC.
Booth 404
Harry Engel

 harry@trussfabinc.com
 204-453-6535
 www.trussfabinc.com

 U 
U-DRAIN 
Booth 646 
Chris Wait 

 chris@norstarmfg.com
 204-746-8200
 www.u-drain.ca 

 V 
VICWEST BUILDING PRODUCTS
Booth 313
Tamara Potichny 

 tpotichny@vicwest.com
 289-242-9499
 www.vicwest.com

VIPCO INDUSTRIES
Booth 333
Rik Cangiano

 rikcan@vipco.ca
 250-808-8670
 www.vipco.ca

VISTA RAILING SYSTEMS INC.
Booth 231
Davis Slifka

 davis@vistarailings.com
 403-542-8991
 www.vistarailings.com

 W 
WESTMAN STEEL INDUSTRIES
Booth 515
Greg Gardenits

 ggardenits@westmansteel.ca
 780-218-6893
 www.westmansteel.ca

WESTREND
Booth 608
Kent Wingerak

 kent@westrend.ca
 250-682-1088
 www.westrend.ca

WEYERHAEUSER
Booth 417
Francis Laderoute

 francis.laderoute@weyerhaeuser.com
 780-886-7019
 www.weyerhaeuser.com

WILD HOG RAILING
Booth 438
Craig Smalley

 csmalley@wildhograiling.com
 707-483-1627
 www.wildhogproducts.com 

mailto:jon.hensen%40trunorthcomposites.com?subject=
https://trunorthdeck.com/
mailto:harry%40trussfabinc.com?subject=
http://www.trussfabinc.com
mailto:chris%40norstarmfg.com?subject=
http://www.u-drain.ca
mailto:tpotichny%40vicwest.com?subject=
http://www.vicwest.com
mailto:rikcan%40vipco.ca?subject=
http://www.vipco.ca
mailto:davis%40vistarailings.com?subject=
http://www.vistarailings.com
mailto:ggardenits%40westmansteel.ca?subject=
http://www.westmansteel.ca
mailto:kent%40westrend.ca?subject=
http://www.westrend.ca
mailto:francis.laderoute%40weyerhaeuser.com?subject=
http://www.weyerhaeuser.com
mailto:csmalley%40wildhograiling.com?subject=
https://www.wildhogproducts.com/
https://www.wrla.org/events/


YARDSTICK MAGAZINE    Winter 202184

P
H

O
TO

: 

https://castle.ca/

	202112_Winter_YardStick_WEB_SPREAD
	President’s Message
	Legacy 

	Chair’s Message
	Leaving a WRLA Legacy

	WRLA News
	Truck or Cash? Which Would 
you Choose if 
you Won 100K at the 2022 WRLA Building & Hardware Showcase?

	Member Benefits
	Connect. Engage. Grow.

	Member Corner
	Member Corner

	WRLA Members Make Deal on Dragon’s Den 
	Advocacy Bulletin
	Attracting Talent to Combat Labour Issues

	HR Corner
	Make Hiring Easier by Leveraging at Trade Shows

	Human Resources Tools of the Trade
	Better Business
	Efficiency Tips for your Workday

	Green Guide
	Greater Cloud Formation Over Forests Suggests Replanting may Cool the Planet More Than Thought

	Meet the Team
	Meet the WRLA Showcase Team

	Industry Achievement Award
	Humble, Heartfelt Thanks from an Industry Veteran 

	Winnipeg Travel Tips
	Winnipeg: Downtown After-Hours Guide

	Member Feature 
	WRLA Member Honoured for Entrepreneurial Career

	Branding Tips
	Upgrade your Brand: 10 Tips to Make your Designs Look Professional

	Social Media tIPS
	Social Media Tips for Trade Shows
	Policy Agenda for the New Liberal Government: What this Means for 
WRLA Members 

	WRLA Habitat Day
	Lending a Helping Hand 

	Members in the Community
	WRLA Members Work Together to Grant Wish

	Talk Show Stars
	Making a House a Home with the Marc & Mandy Show

	Rethinking the Contractor
	BroLaws Bringing Star Power to the 2022 WRLA Building & Hardware Showcase

	WRLA App Tutorial
	New WRLA Showcase App Features
	Education Workshop Schedule

	Showcase Exhibitors
	2022 WRLA Building & Hardware Showcase Floor Plan

	Regal ideas
	AUTOSTAK_Back_16x5.25_MagInsert_Dec2021 lowresproof
	AUTOSTAK_Front_16x5.25_MagInsert_Dec2021 lowresproof

